Parks, Arts & Recreation Commission
Special Meeting
Agenda

Q
CITY OF

TURLOCK

INC. 1908

April 22, 2026

4:30 PM

City of Turlock, Yosemite Room

156 S. Broadway, Turlock, California

Commission Chair
Keristofer Seryani

Commission Vice Chair
Brent Bohlender

Commissioners Municipal Services Director
Barbara Jensen Chris Fisher
Bob Holly Shehu Hassan
Lupe Aguilera Michael Casale

NOTICE REGARDING NON-ENGLISH SPEAKERS: The Parks, Arts & Recreation Commission
meetings are conducted in English and translation to other languages is not provided. Please make
arrangements for an interpreter if necessary.

EQUAL ACCESS POLICY: If you have a disability which affects your access to public facilities or
services, please contact the City Clerk’s Office at (209) 668-5540. The City is committed to taking all
reasonable measures to provide access to its facilities and services. Please allow sufficient time for the
City to process and respond to your request.

NOTICE: Pursuant to California Government Code Section 54954.3, any member of the public may
directly address the City Council on any item appearing on the agenda, including Consent Calendar
and Public Hearing items, before or during the City Council’s consideration of the item. Members of the
public will be allowed three (3) minutes for comments.

AGENDA PACKETS: Prior to the City Council meeting, a complete Agenda Packet is available for
review on the City’s website at www.cityofturlock.org and in the City Clerk’s Office at 156 S. Broadway,
Suite 230, Turlock, during normal business hours. Materials related to an item on this Agenda
submitted to the Council after distribution of the Agenda Packet are also available for public inspection
in the City Clerk’s Office. Such documents may be available on the City’s website subject to staff’s
ability to post the documents before the meeting.

1. CALL TO ORDER

2. ROLL CALL AND DECLARATION OF CONFLICTS OF INTEREST AND DISQUALIFICATIONS

3. CONSENT CALENDAR

Information concerning the consent items listed herein below has been forwarded to each
Commissioner prior to this meeting for study. Unless the Chair, a Commissioner or member of the
audience has questions concerning the Consent Calendar, the items are approved at one time by
the Commission. The action taken by the Commission in approving the consent items is set form in
the explanation of the individual items.

A. Accepting the Minutes of the March 11, 2026, Regular Commission Meeting
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CITY OF TURLOCK
PARK, ARTS & RECREATION COMMISSION
SPECIAL MEETING AGENDA
Wednesday, April 22, 2026

STAFF UPDATES
A. Donnelly Park Grant Opportunity
PUBLIC PARTICIPATION

Pursuant to California Government Code Section 54954.3(a), this portion of the meeting is set
aside for members of the public to address the Park, Arts, and Recreation Commission on matters
that are not listed on tonight’s agenda but are within the subject matter jurisdiction of the
Commission. Speakers will be allowed up to three (3) minutes for their comments. Speakers who
wish to address a matter listed later on the agenda may be asked to wait until that item is heard.
Comments on matters outside the Commission’s subject matter jurisdiction may be ruled out of
order by the presiding officer and not permitted to continue. Pursuant to Government Code Section
54954 .2(a)(3), the Park, Arts, and Recreation Commission may not take action or engage in
substantive discussion on items not listed on the posted agenda. However, the Commission or staff
may briefly respond to public comments, refer matters to staff, or request that a topic be placed on
a future agenda.

SCHEDULED MATTERS
A. Community Events and Activities Grant Application Presentations

COMMISSION COMMENTS

Commissioners may provide a brief report on notable topics of interest. The Brown Act does not
allow discussion or action by the legislative body.

ADJOURNMENT
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Parks, Arts & Recreation Commission
Meeting
Minutes

é&
CITY OF

TURLOCK

INC. 1908

March 11, 2026

6:00 PM

City of Turlock, Yosemite Room

156 S. Broadway, Turlock, California

1.  ROLL CALL AND DECLARATION OF CONFLICTS OF INTEREST

Chair Seryani called the meeting to order at 6:03 PM.

Present: Commissioners Shehu Hassan, Michael Casale, Bob Holly, Barbara Jensen, Lupe Aguilera,
Vice Chair Brent Bohlender, and Chair Keristofer Seryani

Absent: None

Commissioner | Commissioner Vice Commissioner | Commissioner | Commissioner | Chair
Casale Hassan Chair Holly Jensen Aguilera Seryani
Bohlender
Yes Yes Yes Yes Yes Yes Yes

2. APPOINTMENTS, ANNOUNCEMENTS & CORRESPONDENCE

None

3. CONSENT CALENDAR

A

Accepting the Minutes of the December 10, 2025, Regular Commission Meeting

Chair Seryani opened public comment. There were no comments from the public, and Chair
Seryani closed public comment.

Action: Motion: by Commissioner Holly, seconded by Commissioner Hassan, to adopt the
Consent Calendar and carried 7/0 by the following vote:

Commissioner | Commissioner Vice Commissioner | Commissioner | Commissioner | Chair
Casale Hassan Chair Holly Jensen Aguilera Seryani
Bohlender
Yes Yes Yes Yes Yes Yes Yes
4. STAFF UPDATES
A. Donnelly Park Grant Opportunity
Recreation Superintendent Vargas provided updates about Donnelly Park and the potential of
grant opportunities.
5.  PUBLIC PARTICIPATION
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PARKS, ARTS & RECREATION COMMISSION

CITY OF TURLOCK

REGULAR MEETING MINUTES
Wednesday, March 11, 2026

Chair Seryani opened public comment and the following members of the public spoke:

Ana Ramirez

With no further comments, Chair Seryani closed public comment.

6. SCHEDULED MATTERS

A. Community Events and Activities Grant Applications Recommended for Presentation

The Sub-Committee, which consisted of Commissioner Holly and Commissioner Jensen
made the recommendation to invite all 25 applicants to present to the full Commission.

Chair Seryani opened public comment. There were no comments from the public, and Chair
Seryani closed public comment.

Action: Motion: by Vice Chair Bohlender, seconded by Commissioner Hassan, to receive the
Sub-Committee recommendation to invite all 25 applicants to present to the full Commission,
and carried 7/0 by the following vote:

Commissioner | Commissioner Vice Commissioner | Commissioner | Commissioner | Chair

Casale Hassan Chair Holly Jensen Aguilera Seryani
Bohlender

Yes Yes Yes Yes Yes Yes Yes

Action: Approved Motion

B. Discussion and Possible Action to Schedule a Special Meeting for Community Events and
Activities Grant Presentations

Recreation Superintendent Vargas presented options for the Commission’s consideration
regarding the date and time of the Special Meeting for community events and activities grant
presentations.

Chair Seryani opened public comment. There were no comments from the public, and Chair
Seryani closed public comment.

Action: Motion: by Commissioner Holly, seconded by Commissioner Jensen, to set the
special meeting for the community events and activities grant presentation for April 22, 2026,

at 4:30 p.m., and carried 7/0 by the following vote:

Commissioner | Commissioner Vice Commissioner | Commissioner | Commissioner | Chair

Casale Hassan Chair Holly Jensen Aguilera Seryani
Bohlender

Yes Yes Yes Yes Yes Yes Yes

Action: Approved Motion
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CITY OF TURLOCK
PARKS, ARTS & RECREATION COMMISSION
REGULAR MEETING MINUTES
Wednesday, March 11, 2026

COMMISSION COMMENTS

Commissioner Jensen expressed appreciation for the community events and activities grant
process and the opportunity it provides to fund community initiatives

Chair Seryani expressed support for the Donnelly Park grant opportunity and thanked the
subcommittee for reviewing all applications.

ADJOURNMENT

Chair Seryani called for a motion to adjourn. A motion was made by Commissioner Aguilera and
seconded by Commissioner Hassan to adjourn the meeting. The motion carried by 7/0.

The meeting was adjourned at 6:36 p.m.

Respectfully Submitted

Nichole Fiez, City Clerk
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Parks, Arts & Recreation Commission Staff

Report

April 22, 2026

From: Juan Vargas, Recreation Superintendent
Prepared by: Juan Vargas, Recreation Superintendent
Agendized by: Christopher Fisher, Municipal Services Director

1. ACTION RECOMMENDED:
Donnelly Park Grant Opportunity Update

2. NARRATIVE:

California State Parks is offering the Statewide Park Development and Community
Revitalization Program (SPP) Round 5 Grant, which provides grant funding to support parks
in local communities. The program funds the creation of new parks, the expansion of existing
parks, and the renovation of current park facilities. City staff are exploring the possibility of
renovating Donnelly Park. Potential improvements under consideration include upgrades to
existing amenities—such as playgrounds and restrooms—as well as the addition of new
recreational opportunities. These may include features like pickleball courts, fitness areas,
interior walking paths, and other park enhancements. Staff are currently awaiting final
guidance from the State regarding the eligibility criteria and requirements for Round 5. Once
that information becomes available, staff plan to pursue applicable grant opportunities to
help enhance one of Turlock’s premier parks.

3. FISCAL IMPACT / BUDGET AMENDMENT:
N/A

4. ENVIRONMENTAL DETERMINATION:
N/A

5. ATTACHMENTS:
None
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Parks, Arts & Recreation Commission Staff

Report

April 22, 2026

From: Juan Vargas, Recreation Superintendent
Prepared by: Juan Vargas, Recreation Superintendent
Agendized by: Christopher Fisher, Municipal Services Director

1. ACTION RECOMMENDED:
Motion: Receive presentations, finalize scoring and funding allocations, and forward
recommendations to City Council for approval ($60,000 Transient Occupancy Tax)

2. NARRATIVE:

The Community Events and Activities Grant (CEAG) process begins with applicants
submitting proposals for events and activities scheduled to take place between July 1, 2026,
and June 30, 2027. The application period occurred during the month of February 2026. All
submitted applications were forwarded to the Parks, Arts and Recreation Commission
(PARC) CEAG Subcommittee for an initial review. The subcommittee evaluated each
application and at the March 11 PARC meeting, presented its recommendations regarding
which applicants should be invited to give presentations at a future special PARC meeting.
The PARC voted on the subcommittee’s recommendation and approved all applicants to
attend and present their application at the Special Meeting. After hearing the presentations,
the Commission will score and deliberate on who to recommend for funding in the 2026—
2027 fiscal year.

3. FISCAL IMPACT / BUDGET AMENDMENT:
$60,000 has been requested as a part of the 2026-2027 budget process. The Community
Events and Activities Grant is contingent upon the adoption of the 2026-2027 Budget.

4. ENVIRONMENTAL DETERMINATION:
N/A

5. ATTACHMENTS:
1. Order of Presentations
2.  CEAG Applications Alpha Order
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Number Organization Event
1 Alegria Performing Arts Downtown Turlock Community Trick or Treat & Fall Fest
2 Associated Students Inc. Warriors Explore Downtown
3 East Stanislaus Resource Conservation District Turlock Urban Hedgerow & Public Lands Workshop
4 Faith Home Adult & Teen Challenge Ball Drop for hope
5 Love Turlock Love Turlock
6 California State University Stanislaus Presidential Celebration Series
7 Pitman High School Band Boosters Preview of Champions
8 Stanislaus County Fiargrounds Art Day featuring the Performing Arts Schowcase
9 Science in Our Community Later learning summer stem camp
10 The Holy Apostolic Catholic Assyrian Church of the East Assyrian Festival
11 Turlock Historical Society Turlock Melon Carnival
12 Turlock Moms Club Annaul Spring Family Fun Day
13 Turlock Police Chaplaincy Run for First Responders
14 Carnegie Art Center Garden Party at the Greenery
15 Carnegie Arts Center CACBlock Party
16 The Market Turlock The Market
17 The Market Turlock The Holiday Market
18 West side Ministries CUPS Christmas Production
19 Westside Ministries CUPS Summer Performing Arts Intensive
20 Family Advocacy & Resource Alliance Cinco De Mayo
21 Family Advocacy & Resource Alliance Night of Rememberance
22 Fmaily Advocacy & Resources Alliance Dia Del Ninos
23 Turlock Senior Citizens Open House
24 Turlock Senior Citizens Dinner Series
25 Turlock Senior Citizens Hotdogs & Hotrods
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Alegria
Performing
Arts

Event: Downtown Turlock Community Trick
or Treat

Organization: For-Profit

Amount Requested: $3000
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Incomplete applications will not be considered for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application {template provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and for-profit entities,

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARC. Thig
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet.

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the arganization of the funding award decision,
Grant awards will be distributed within 30 days of receiving Council approval, pending =ll appropriate documentation,

If your event/activity does not eccur (excluding acts of nature), your arganfzation will be required to return all funds provided
through the Community Event & Activities Grant Program,

GRANT {RITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Cammunity Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated ta or used for administrative or personne! costs.
Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invaices that account for grant expenditures, will require a repayment of all grant
funds and resuit in the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization
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i5 the Sponsoring Organization:

O Non-Profit
@ For-Profit

Name of event:

| Downtown rulock commurity Tricor Treat & Fal Fes |
Funds Requested (Up to $3,000)

[so00
Description of Event

The Downtown Turlock Community Trick-or-Treat & Fall Festival is a free, family-friendly event held on Main
Street in downtown Turlock. Children and families are invited to safely trick-or-treat at participating downtown
businesses while enjoying live entertainment, student perforrnances, interactive activities, and seasonal

|
festivities. !

How funds will be used

Grant funds will primarily be used to purchase candy for distribution through participating dowrntown :
businesses to ensure a consistent and high-quality experience for attendees. Funds will also support i
entertainment, sound equipment rental, event signage, promotional materials, seasonal decorations, activity |
supplies, and safety-related event operations. These investments enhance attendance, support participating |
businesses, and create a safe and engaging environment for families.

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)

I October 1&th, 2025 from 1-3PM - I

lLocatlon of Event/Activity
I Main Street Corridor between Palm and Lander j

Please describe how your event/activity benefits the community

This event provides a safe and organized alternative to neighborhood trick-or-treating while strengthening
downtown economic vitality. By partnering with local businesses and carmnmunity organizations, the event
increases foot traffic and supports local retail and restaurants.

‘Familigs from Turlock and surrounding comrmunittes including Denair, Hilmar, Keyes, and Modesto attend the -

Has your organization received CEAG funding previosuly for this event?

® Yes
QO No
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How long has the event been held in Turlock?

[ The Downtown Turfock Trick-or-Treat event has been he :
How has the event grown since its inception? (N/A if first year)
l Since its inception, the event has expertenced steady gr !

CONTACT INFORMATION

Contact Parson

Primary Phone

-
E-Mail Address (This will be the main source of communication)
| stegriaatioomaanceogmaiicom |
Mailing Address

!.ﬂoammnﬁmm. |

City

City / Zip Code

l 95341 g

Are you a first-time applicant?

Q Yes
® No

EETIMATED ECONOMET IMPALT

Expected Total Attendance

l 2000
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Admission/Gate Fee (%)
| o |

Number of Out-of-Town Attendees (50 miles away or further)

I 50 I
Number ar Rooms Booked
| 0

Number of Nights Booked
I 0 |
Direct Economic Impact (Based on $70/person/day visitor)

, 3500

Direct Economic Impact (Based on $150/person/avernight visitor)

e

Total Event Budget

Total Amount of Funding Requested
I 3000

How do you measure the above estimated statistics? Please provide any avallable documentation to support these
statistics,

Attendance estimates are based on prior years' participation counts, business feedback, and crowd density
observations. Out-of-town attendance is estimated through community feedback and participation from
surrounding regional communities. While the event does not typically generate overnight stays, it produces
measurable same-day economic activity for downtown businesses.

EVENT HUDGET TEMPLATE

Projected Revenue (money earned):
Category
Community Event - No Admission Revenue
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Amount $
o
Category

1

Amount %

| 750 |

Category

Amount $

Category

1

Armount $
Total Revenue %
140000
Projected Expenses (money spent):

Category

Amount $
l 1200

Category

i Entertainment & Sound Production

! Local Business Sponsorships

Page 14 of 233



Amount $
| 1800
Category

!

i

| Event Marketing & Signage

Amount %

| 600

Category
| Decorations & Activity Supplies

Amount $

e

Category
j‘ safety & Event Operations
Amount

i
!

650 h
Total Expenses $
4750

MARKETING IPRINT, RAIRIC, TV, SGCIAL MEDHA, WEBSITE, SPECIAL PROMOTION)

What is your marketing plan? When and Where will you advertise?

Promation will include social media campaigns across Facebook and Instagram, boosted posts targeting
surrounding communities (Denair, Hilmar, Keyes, Modesto), and event listings on local community calendars.
Printed flyers and posters will be distributed throughout downtown businesses, local schools, and community
centers. Participating businesses will also promote the event through thelr own platforms, increasingreach )

Does your event have a dedicated website?

Q Yes
® No
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If yes provide here, if no, N/A
N/A |
How do you market your website to drive traffic? If no website, type N/A

N/A

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, ete.

Event posters, printed flyers, social media graphics, sponsored digital advertisements, press releases, and email !
newsletter promotions distributed through participating businesses and community partners.

|
)
i
i
|
|
|
i

PROMOTIONAL QRPORTUMNITIES

Please describe the promotional opportunities that your arganization will provide to the City of Turlock Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event

() Recognition at reception or banquet
Speaking cpportunity for City representative
Recognition in event newsletter

Recognition in press release(s)

(0 Other

If Other, please list

i City of Turlock logo placement on allprlntad andd:gltall

Please note: All promotional materials containing the City of Turlock’s lago MUST be preapproved by the
Department Director or designee,

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above informatlon change after this date, | will notify the City of Turlock,

Electronic Signature
l Gabrielle Agular-Forrest i
Date

I 02/27/2026 !
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Associated
Students Inc.

Event: Warriors Explore Downtown
Organization: Non-Profit
Amount Requested: $3000




Incomplete applications will not be considerad for funding.

Each event/activity will require & separate application.

Each entity rmay submit a maximum of 3 applications,

The fotal event budget must be attached {o the application (template provided),

The Parks, Arts and Recreation Commission (PARC) will aceept praposals from both nenprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed avent or activity to PARC. This
prasantstion is mandatory.

Events/Activitles will be evaluated using & point system based on the Application Scoring Sheet.

PARC will forward its recommendation to Councll for final conslderation and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision,
Grant awards wil! be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not occur (excluding acts of nature), your organization will be required to return all funds provided
through the Communily Event & Activities Grant Program.

GRANT CRITERIA

Te be elgible for funding, all events/activities must take place within the boundariss set forth in the Community Event and
Activities Grant Program Application Packet,

Grant funds may not be allocated to or used for administrative or personnel costs,

Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant reciplents must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the grganization being Ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization
Associated Students, Inc. i
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s the Sponsoring Organization:

® Non-Profit
O For-Profit

Name of event:

I Warriors Explore Downtown !

Funds Requested (Up to $3,000)

i 3000 |

Description of Event
Warriors Explore Downtown is a strategic community engagement initiative designed to drive economic
activity, increase visibility for local businesses, and strengthen the connection between the university and

Downtown Turlock. The event intentionally introduces new and returning students to locally owned shops,
restaurants, and services, transforming first-time visits into long-term patronage,

i
ttow funds will be used
The requested funds will be used to directly reimburse participating Downtown Turlock businesses for !

vouchers redeermed during Warriors Explare Downtown. Students currently receive $10 vouchers to spend at
participating businesses, ensuring that event participation transiates into immediate, measurable economic

impact for locally owned establishments.

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)
I Fall Edition anticipated to be on or around Wed, 9/16/2¢ \

Location of Event/Activity

I Downtown Turlock, Central Park j

Please describe how your event/activity benefits the community

Warriors Explore Downtown strengthens the connection between the university and Downtown Turlock by
intentionally directing foot traffic, spending, and long-term engagement into the city’s small business district,

Direct Economic Impact
The event generates immediate, trackable econamic benefit through voucher redemptions at [ocally owned

 businesses, By incentivizing students and campus community members to step inside downtown storefronts, |

Has your arganization received CEAG funding previosuly for this event?

O Yes
® No
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How long has the event been held in Turlock?
E Since 2018, with a 5-year hiatus during covid.
How has the event grown since its inception? (N/A if first year)

I Since its initial launch, Warriors Explore Downtown has

CONTALT INFORMATIIM

Contact Person

i Megan Parravano

Primary Phone

I 209-667-3825 -
E-Mail Address (This will be the main source of communication)

I mparravano@csustan.edu

Mailing Address

I One University Circle

City

I Turlock

City / Zip Code

| CA, 95382

Are you a first-time applicant?

® Yes
QO No

ESTIMATED ECONGRMIC MMPALT

i
i
!

Expected Total Attendance

300
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Admission/Gate Fee ($)

Number of Qut-of-Town Attendees (50 miles away or further)
o ]
Number or Rooms Booked

|0 5

Number of Nights Booked
o |

Direct Economic impact (Based on $70/person/day visitor)

Direct Economic Impact {Based on $150/person/overnight visitor)

fo

Total Event Budget

i 6500
Tatal Amount of Funding Requested

| 3000 |

How do you measure the above estimated statistics? Please provide any available documentation to suppert these
statistics.

We anticipate guests spend anywheare between $10 and $30 during their visit to downtown, so estimated at ;
$20 per person, which would be $6,000. We measure additional participation and impact through a §
combination of event check in data, voucher redemption tracking, raffle entry counts, and post event fallow \
up with participating businesses. Student, staff and faculty, and alurnni attendance is recorded through sign in ;
Systems and engagement tracking at designated event locations, Voucher redemption totals provide 7l

EVENT BUGGET TEMPLAYE

Projected Revenue {money earned):
Category
0 !
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Amount %

=

Category

|
]
[ !

Amount $
Category

Amount $

Category

Amount $

Total Revenue
0 |
Projected Expenses (money spent);

Category

I Vouchers T

Amount %

I 3000 |
Category

{ Event Entertainment !
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Amount %

"y
H
i
|
|

1500
Category
! Raffle Prizes

Amount %

| 1000

Category

| Marketng AdvertsigPrincng
Amount $
o
Category

Amount 3

| 300

i

Total Expenses $

6500

MARKETING (PRINT, RAID, TV, SGCIAL MEDHA, WERSITE, SPECIAL PROMOTION)

What is your marketing plan? When and Where will you advertise?
Our marketing plan focuses on high-visibility, student-centered outreach via social media and both on campus
and within the downtown community. Promaotion typically begins 4-5 weeks prior to the event to bulld

awareness and exciternent. ,
We utilize social media promotion across official campus and student life platforms to reach a broad audience. |

In addition, we distribute printed flyers and display posters in high-traffic campus areas. Digital signage across_ |

Does your event have a dedicated website?

O Yes
@ No
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If yes provide here, if no, N/A
The event details change year to year, but it's posted on

How do you market your website to drive traffic? If no website, type N/A

N/A

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.
Flyers, 5ocial Media, Lawn Signs, A-Frames, and Posters, We also place a banner downtown and have lots of
signage on the day of the event,

FROMOGTIONAL OPPORTUNITIES

[

Please describe the promaotional opportunities that your organization will provide to the City of Turlack Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event

O Recognition at reception or banquet
Speaking opportunity for City representative
M Recognition in event newsletter

Recognitton in press release(s)

Other

If Other, please list

' Social Media Blast

Please note: All promotionat materials containing the City of Turlock’s logo MUST be preapproved by the
Department Director or designee.

Logo with link to the City of Turlock website on event website is REQUIRED

togo on promotional material is REQUIRED

ACKMNOWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines sat forth in this application.
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[ declare that the above Information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature
I Megan Parravano
Date
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California State
University
Stanislaus

Event: Presidential Celebration Series
Organization: Non-Profit
Amount Requested: $3000




Incamplete applicatians will not be considered for funding.

Each eventlat:tivity will require a separate application.

Each entity may submit a maximum of 3 applications,

The total event budget must be attached to the application (template pravided),

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nenprofit and for-profit entities.

Qualifying applicants will be required o glve up to & 3-minute presentation on their proposed event or activity 1o PARC. This
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet.

PARC will forward its recommendation ta Council for final consideration and approval.

Once Council takes action, the Recreafion Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation,

If your event/activity doas not oeeur (excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs.
Organlzations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not excead 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Fatlure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding,

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

I California State University, Stanislaus

Page 28 of 233



Is the Sponsoring Organization:

® Non-Profit
QO For-Profit

Name of event:

Funds Requested (Up to $3,000)

o0
Description of Event

The Presidential Celebration Series at California State University, Stanislaus is a community focused initiative
that brings residents, regional partners and campus mermbers together in Turlock for shared cultural and
educational experiences. Designed to strengthen connections across the Central Valley, the series highlights
the people, perspectives and stories that shape our region while positioning Turlock as a welcorning gathering
| place for meaningful dialogue and celebration.

How funds will be used

Grant funds will support the production and implementation of the Presidential Celebration Series during the
upcorming program year. While specific speakers and performers are confirmed on a rolling basis, the series |
will include at least four public events hosted in Turlock.

Funids will be used to offset speaker and artist honoraria, travel and lodging expenses for Invited puests, and .

Date{s) of Event/Activity (Shall not exceed 14 consecutive days)

| TBD - July 1, 2026 - June 30, 2026 ‘f
Location of Event/Activity
I C5U Stanislaus - on carmpus (Student Center Quad, Amg $

Please describe how your event/activity benefits the community

The Presidential Celebration Series benefits the Turlock community both culturally and economically. By
hosting nationally recognized speakers, artists and performers, the series attracts visitors from across the ;
Central Valley and surrounding regions, positioning Turlock as a destination for high quality arts and |
educational prograrmming. i

it

Has your organization received CEAG funding previosuly for this event?

QO Yes
® No
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How long has the event been held in Turlock?

l The Presidential Celebration Seriss was launched in Oct ]
How has the event grawn since its inception? (N/A if first year)
l Sinee its launch in October 2024, the Presidential Celeby ;

CONTACT INFORMATION

Contact Person

i Neisha Rhodes, Director Presidential Initiatives i
Primary Phone

l 2096673201 i
E-Mail Address (This will be the main source of communication)

I nrhodes@csustan.edu

Mailing Address

l 1 University Circle |

City

City / Zip Code

| ssaez SE—
Are you a first-time applicant?

@ Yes
O No

ESTIMATELD ECONCMIC IMPACT

Expected Total Attendance

250 i
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Admission/Gate Fee ()

Number of Qut-of-Town Attendees (50 miles away or further)
I 50 |
Nutnber or Rooms Booked

Nurnber of Nights Booked

E o

Direct Economic Impact (Based on $70/person/day visitor)

Direct Economic Impact (Based on $150/person/overnight visitor)
i 14400 E

Total Event Budget

I 25000

Total Amount of Funding Reguested

l 3000 j

How do you measure the above estimated statistics? Please provide any available documentation to support these
statistics,

All events in the Presidential Celebration Series are free and open to the public, ensuring broad access for :
residents, students and visitors throughout the region. j

Based on an average of three to eight hotel rooms booked for two to three nights per event and four events |
annually, estimated direct visitor spending ranges from approximately $1,680 to $6,720 per vear using the $70 . |

EVENT BUDGET TEMPLATE

Projected Revenue {(maoney earned):

Category

The Presidential Celebration Series does not generate ]
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Amount $
0
Category

| .

Amount §

!

Category

Amount $

H

Category

i
!

Amount %

Total Revenue $

0
Projected Expenses {moneay spent);

Category

I Venue and Operations (facilities, Security, Staff & Crew, |

Amount $

| s4o0

Category

r Production and Equipment (Sound & Lighting)
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Amount $
| 5500 |
Category
L Artist & Entertainment (Performer Fees, Travel, Hospital ,

Amount $

| 12600
Category
t Marketing & Promotion (Printing, Promotional ltems) |

Amount $

| 500 ?
Category

Amount %

i

Total Expenses $
26000

MARKETING {FRINT, RADID, TV, SOCIAL MEDIA, WEBSITE, SFECIAL PROMOTICN)

What is your marketing plarn? When and Where will you advertise?
The marketing plan for the Presidential Celebration Series includes coordinated outreach through university
and community channels to attract both residents and regional visitors. Promotion includes digital marketing
through the University website, email campaigns, social media platforms and event listings, as well as targeted

outreach to alumni, community organizations, focal schools and regional partners. Printed materials such as
posters and flyers are distributed on campus and at select community locations. When appropriate, locat |

Does your event have a dedicated website?

® Yes
Q No
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If yes provide here, if no, N/A

https://www.csustan.edu/president/presidential-celebr:

How do you market your website to drive traffic? If no website, type N/A
Website traffic is driven through coordinated digital outreach efforts that direct audiences to a central event
page for details and registration information. Promotional ernails, social media posts, digital newsletters, ;
campus announcements and partner organization communications include direct links to the event website,

Event listings can alse be shared through community calendars and local media outlets to increase visibility.
These combined efforts guide prospective attendees to the website as the primary source of event

What type of marketing material will you produce far this event/activity? Posters, Flyers, Invitations, Soclal Media, T-
Shirts, ate,

Pasters, flyers, social media

PFROMOTIOMNAL QFPORTUNITIES

Please describe the promotional opportunities that your organization will provide te the City of Turlock Comrmunity
Events and Activities Grant program. Check all that apply.

O City of Turlock banner displayed at event

(J Recognition at reception or banquet

O Speaking opportunity for City representative
O Recognition in event newsletter

£ Recognition in press release(s)

Cther

If Other, please list

‘ The Presidential Celebration Series will provide the City ;

Please note: Al promotional materials containing the City of Turlock’s logo MUST be preapproved by the
Department Director or designee.

Logo with link ta the City of Turlock website on event website is REQUIRED

Logo an promotional material is REQUIRED

ACKMNOWLELGEMENT

By submitting this application, 1 agree to ali terms, conditions, and guidelines set forth in this application.
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I declare that the above information is true under penalty of perjury of the laws of the State of California, Should any of
the above informatlon change after this date, ! will notify the City of Turlock.

Electronic Signature
l Neisha Rhodes i
Date

| 02/28/2026 ]
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Carnegie Arts
Center

Event: Garden Party at The Greenery
Organization: Non-Profit
Amount Requested: $2000
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Incomplete applications will not be considered for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be aftached to the application (template pravided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and far-profit entitias.

Qualifying applicants will be required to give up to & 3-minute presentation on their proposed event or activity to PARC. This
presentation is mandatory,

Events/Activities will be evaiuated using a point system based on the Application Scoring Sheet.

PARC will forward its recommendation te Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not ocour (excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program,

GRANT CRITERIA

To be eligible for funding, all eventsfactivities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs.
Organizations may request up to a maxirnurn of $3,000 per event/activity application.

Event/Activity shall not éxceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date, Failure to return the post
event report, including docurnents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMBMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Carnegie Arts Centar |
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Is the Sponsoring Organization:

® Non-Profit
O For-Profit

Narme of event:
I Garden Party at the Greenery |

Funds Requested (Up to $3,000)

I 2000 i
Description of Event

A nostalgic fundraising event for the Carnegie Arts Center is planned for September 26, 2026; The Garden

Party at the Greenery is returning after a 10-year hiatus. For more than 20 years the Turlock City Arts
Commission and then the CAC Foundation held this event on the heautiful grounds of Turlock's downtown
nursery and garden shop. With The Greenery’s support, we are excited to be bringing this popular evening !
event back te the community. Past events attracted over 250 peaple-- artists, art lovers, and arts supporters

How funds will he used

Expenses for the event include permits, fees for performers, printing, postage, marketing, catering, security,

b
|
and insurance. We will be seeking local business sponsors, but the more we can offset costs with donations, the |
mare successful the event will be, J
i
1
i

Date(s) uf Event/Activity (Shall not exceed 14 consecutive days)

I 05/26/2026

Location of Event/Activity

I The Greenery, 742 E. Olive Avenue, TUrlock ]

Please describe how your event/activity benefits the community
The Garden Party at the Greenery presents an opportunity for the CAC to engage with supporters in a casual,
but unique, setting. We highlight the work of local artists with the exhiblt and feature |ocal rmusicians, local
cuisine, local breweries, and locat wineries. We anticipate that 25-35% of tickets will be sold te non-Turlack

residents; bringing these audiences to downtown Turlock butids the community's image, creates a wholly j
| positive impression, and encourages more participation from our reglonal neighbors to exploreand .

Has your organization received CEAG funding previosuly for this event?

® Yes
Q No
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How long has the event been held in Turfock?

l Far 20+ years, but the first time since 2015. |
How has the event grown since its inception? (N/A if first year)
l N/A |

CONTACT INFORMATION

Contact Person

l lLisa McDermott }

Primary Phone

l 2096325761

E-Mail Address (This will be the main source of communication)
! lisa@carnegieartsturlock.org ‘

Mailing Address

I 250 N. Broadway

City

I Turlock

City / Zip Code

! 95380 |

Are you a first-time applicant?

O Yes
® No

EXTIMATED ECONOMIC IMPACT

Expected Total Attendance

250
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Admission/Gate Fee ($)
| o
Number of Qut-of-Tawn Attendees (50 miles away or further)

Number or Rooms Booked

| o

Number of Nights Booked
| o
Direct Economic impact {Based on $70/person/day visitor)

lo

Direct Economic Impact (Based on $150/person/overnight visitor)

!
|
|

Total Event Budget

Joo

Total Amount of Funding Requested

Joo0

How do you measure the above estimated statistics? Please provide any available documentation to support these
statistics.

We do not anticipate guests spending beyond the event itself; but that net income will be over $10,000.

EVENT BLIDGET TEMFLATE

Projected Revenue (money earned):
Category
l sponsors & Donations
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Amount $

7500

Category

‘ Ticket Sales

4

Amount $

i 9500

Category
i Silent Auction j

Amount %

Category
sthess ]
Amount $
T
Total Revenue $

Joos
Projected Expenses (money spent):

Category
I Entertainment

Amount §

I 1200
Category

, Catering
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Amount §
]
Category

Ponwngsposge
Amount §

{ 645

Category
i Licenses/Permits/insurance j
Amount $

| 440 |

Category

Amount $

750 |

Total Expenses $

9777 S E

MARKETIMNG (PRINT, RALEG, TV, 5OCIAL MEDLS, WEBSITE, SPEQAL PROMOTION)

What is your marketing plan? When and Where will you advertise?

Advertising will mainly be by mail to CAC mailing list, posters displayed locally, and social media. Combined
Instagram and Facebook followers=7,900; CAC emnail list=4,500

Does your event have a dedicated website?

O Yes
® No
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If yes provide here, if no, N/A
N/A
How do you market your website to drive traffic? If no website, type N/A

The event will be featured on a special page of the CAC website. (

What type of marketing matertal will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-

Shirts, ete,
Posters, postcard, signage displayed at the event, social rmedia posts for 2 months leading up to the event J

PROMOTIONAL GPPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event

(J Recognition at reception or banquet
Speaking opportunity for City representative
() Recognition in event newsletter

Recognition in press release(s)

8 Other

If Other, please list
; Recognition as a sponsor on wehsite.
Please note: All promotional materials containing the City of Turlack’s logo MUST be preapproved by the

Department Director or designee.

Loga with link to the City of Turlock website on event website is REQUIRED

Logo on promational material is REQUIRED

ACKNOWLELGEMENT

By subrnitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above information Is trug urder penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature
I Lisa McDermatt i
Date

I 02/27/2026
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Carnegie Arts
Center

Event: CAC Block Party
Organization: Non-Profit
Amount Requested: $3000
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incomplete applications will net be considared for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications,

The total event budget must be attached fo the application (template provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from bath nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARG. This
presentation is mandatory.

Evenla/Activities will be evaluated using a point system based on the Application Scaring Sheet.

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will nofify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation,

If your event/activity does not oceur {exeluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program.

GRAMNT CRITERIA

To be eligible for funding, al! evenis/activilies must take place within the boundarias set farth in the Community Event and
Activities Grant Program Application Packet,

Grant funds may not be allocated to or used for adrinistrative or persannel costs,
OQrganlzations may request up to a maximum of $3,000 per event/activity application,

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Fallure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result In the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Carnegie Arts Center
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Is the Sponsoring Organization:

® Non-Profit
Q For-Profit

Name of event;
l CAC Block Party i

Funds Requested (Up to $3,000)

[ 3000 :
Description of Event

The 2027 Carnegie Arts Center BLOCK PARTY will take place on Saturday, June 12, 2027, from 8 a.m. - 1 p.m,,
growlng on the success of the past 4 celebrations. The 2027 Block Party will be held in Central Park, Downtown
Turlock, adding family furt and excitement to the nearby Turlock Farmer's Market.

Admission is free. The event will include art activities, a D), and opportunities for other non-profit
.oreanizations to provide booths with information, games, and activitles, As we did last year, to encourage new ;.

How funds will be used

Expenses for the event include permits, fees for performers, printing, postage, marketing, and equipment
needed to hold a fully professional off-site event. We expect to have an ad in the Turlock Journal, posters,
signage, and & mailed postcard. We also plan to advertise the event through Peach Jar to Turlock public school

parents and teachers,

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)

I 6/12/2027 |
Location of Event/Activity

[ Central Park, E. Main & Golden State Bivd, o
Please describe how your event/activity benefits the community

The Black Party presents an appartunity for the CAC to highlight our many educational and entertaining

activities to a wide audience, creating a lively and engaging atmosphere for attendees and their families. we .
can also introduce residents from Turlock and surrounding communitias to other non-profit organizations that
serve local families. Offering the event in Central Park also brings more attention to our Downtown, increasing ‘
foot traffic to stores and restaurants in the neighborhood. We are excited to be able to again offer afree -

Has your organization received CEAG funding previosuly far this event?

@ Yes
©Q No
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How long has the event been held in Turlock?

! 5 years

How has the event grown since its inception? (N/A if first year)
l Since 2022 we have galned an estimated 100 more part '

CONTACT INFORMATION

Contact Person

| visa mepermare
Primary Phone
[zosezzsrer
E-Mail Address {This will be the main source of communication)
| aamegearsunockorg. |
Mailing Address

I 250 N, Broadway r
City

, Turlock o
City / Zip Code

I 95380 |
Are youl a first-time applicant?

QO Yes
@ No

ESTIMATED ECONTMIC iMPALT

Expected Total Attendance

700 |
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Admission/Gate Fee (3)

o
Nurmber of Qut-of-Town Attendees (50 miles away or further)
oo ]
Mumber or Rooms Booked

Number of Nights Booked

- o

Direct Economic Impact {Based on $70/persun/day visitor)

I49000 L i

Direct Economic Impact (Based on $150/person/overnight visitor)

oo ]

Total Event Budget

| 4700 |
Total Amount of Funding Reguested

' 3000

How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics,

Economic impact based on $70/day per person for 700 attendees. Event attendees are likely to enjoy
food/shopping at the Farmer's Market and in the Downtown in connection with their visit,

EVENT BUDGET TEMPLATE

Projected Revenue (maney earned):

Category

City of Turlock Community Activities Grant

Page 49 of 233



Amount $
3000
Category

Amount $
E 2000

Category

Amount $

Amount %

Total Revenue §
5000
Projected Expenses (money spent}).
Category
| Entertainment
Amount $
! 1000

Category

% Advertising/Marketing

| Sponsorships-local business
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Amount $

! 1450

Category

Amount $

Category

I Licenses/Parmits

Amount %

Category

Amount $

1350

Total Expenses §

4700

MARKETING (PRINT, RADIG, TV, SOCIAL MEDHA, WEBSTTE, SPECIAL FROMOTION)

| Printing/Postage

i 275

% 175

What is your marketing plan? When and Where will you advertise?

We'll tise the Peachjar system to send fliers out through the public schools; we plan to create a poster and fliers
for the event to distribute throughout the community; we will be promoting the event through our Constant
Contact ernail list, and will through boosted posts on our social media accounts. We've also budgeted for one

ad in the Turfock Journal.

Does your event have a dedicated website?

O Yes
® No

|
i
|
!
3
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If yes provide here, if no, N/A

N/A
How do you market your website to drive traffic? If no website, type N/A

The event Is featured on the Events page of the CAC website (carnegieartsturlock.org). Social media on
Instagrarm and Facebook (4,800 followers combined). And through Constant Contact emails (mailing list of aver

4,500).

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

Poster, school flier, & social media posts.

PROMOTIONAL OPPORTUNITIES

Please describe the promational opportunities that your organization will pravide to the City of Turlock Comrmunity
Events and Actlvities Grant program. Check all that apply.

£ city of Turlock banner displayed at event

0 Recognition at reception or banquet
Speaking opportunity for City representative
B Recognition in event newsletter

Recognition in press release(s)

Other

If Other, please list
f Recognition as & sponsor on website and signage in the }1
Please note: All promotional materials containing the City of Turlock's logo MUST be preapproved by the

Department Director or designee,

Logo with link to the City of Turlock website on event website is REQUIRED

Lego on pramotional material is REQUIRED

ACKMNOWLECHGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this applicatian,
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| declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature

! Lisa McDermaott

Date

' 02/26/2026
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East Stanislaus
Resource
Conservation

District

Event: Turlock Urban Hedgerow & Public
Lands Workshop

Organization: Non-Profit
Amount Requested: $3000




Incomplete applications will not be considerad for funding.

Each event/activity wilf require a separate application.

Each entity may submft & maximum of 3 applications.

The total event budget must be attached to the appiication (template provided).

The Parks, Arts and Recreation Commission (FARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARC. This
presentation is mandatory.

Events/Activities will be evaluated using a polnt system based on the Application Scoring Sheet.

PARC will farward Its recormmmendation to Councit for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decigion,
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not occur (excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program,

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs.
Organizations may request up to a maximurmn of $3,000 per avent/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant reciplents must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, Including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and resuit in the organization being ineligible for future grant funding,

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Spansoring Crganization
East Stanislaus Resource Conservation District
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Is the Sponsaring Organization:

® Non-Profit
O For-Profit

Name of event:
I Turiock Urban Hedgerow & Fublic Lands Workshop Seri

Funds Requested (Up to $3,000)

I 3000 ]

Description of Event

Project Overview:
The East Stanislaus Resource Conservation District (ESRCD) proposes to host a two-event, free public ‘
workshop and community engagement series in Fall 2026 focused on urban conservation, pollinators, and
stewardship of public lands in Turlock. .
T s designed first and foremost as a free, welcoming community event series that invites residents .

How funds will be used

Waorkshop facilitation and event support

Participant T-shirts (co-branded)

Canvas tote bags (co-branded)

Educational materials and handouts (co-branded) !
Semi-permanent interpretive signage (co-branded) |

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)

Y
i
|

I Fall 2026

Location of Event/Activity

| cityof Turlock PublicLands

Please describe how your event/activity benefits the community

By hasting these events on public tand within Turlock, the project intentionally draws participants into the city
to spend time outdoors, explore lacal spaces, and engage with the community in a posltive, place-based :
setting. The proposed workshop series promotes Turlock by highlighting and enhancing public lands as shared ‘:
community assets. Events are designed to draw participants to Turlock specifically to engage in hands-on |
learning and restoration in reak-world settings. Improvements made during the workshops will increase the -

Has your organization received CEAG funding previosuly for this event?

O Yes
@ No
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How long has the event been held in Turlock?
l This would be the 1ist 1

How has the event grown since its inception? (N/A if first year)
i N/A i

CONTACY INFORMATION

Contact Person
l Alix Clausen r

Primary Phone

| 200-648-6910 |
E-Mall Address (This will be the main source of communication)

l alix@eaststanred.org |

Mailing Address
E 3800 Cornucopta Way, Ste E
City

l Modesto ;

City / Zip Code
i Ca, 95358 |
Are you a first-time applicant?

® Yes
0 No

ESTIMATEDR ECONONMIC IMPALT

Expected Total Attendance
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Admission/Gate Fee ($)

o .
Number of Out-of-Town Attendees (50 miles away or further)
I
Number or Rooms Booked
oo
Number of Nights Booked

o ]

Direct Economic impact (Based on $70/person/day visitor)

I 2100

Direct Economic tmpact (Based on $150/person/overnight visitor)
I 4500 {

Total Event Budget

oo L

Total Amount of Funding Requested

I. 3000

How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics.

Please see attached proposal

EVENT BLUHDGET TEMPLATE

Projected Revenue (money earned);

Category

staff hours ;
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Amount %

800

Category

e
!

Amount $

Amount $

Category

Amount $

Total Revenue %

200

Projected Expenses (money spent):

Category

H supplies

Amount $
, 2200

Category
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Amount $

Category

Amount $

Category

!

Amount %

Category

Amount $

Total Expenses $

3000 ;

MARKETING (PRINT, RALIG, TV, SQCAL MEDIA, WEBSITE, SPECIAL PROMOTICN)

What is your marketing plan? When and Where will you advertise?

Event listings on the ESRCD webshte, local press, and community calendars
? Social media promotion highlighting Turlock's public spaces and the workshop experience
7 Flyers and outreach through partner organizations and local networks
7 On-site event signage and Interpretive signage that continues to promote the site beyond the event dates

7 Event announcements and follow-up highlights in ESRCD's public hewslettey |

Does your event have a dedicated website?

® Yes
O No
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If yes provide here, if no, N/A
https://eaststanrcd.org/ 3
How do you market your website to drive traffic? If no website, type N/A

Newsletter and social media

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

Fiyers, Shirts, totes, and signage

FROMOTIONAL GPPORTUNITIES

Please describe the promotional epportunities that your organization will provide to the City of Turlock Community
Events and Activities Grant program. Check all that apply.

O city of Turlock banner displayed at event

() Recognition at reception or banquet

O Speaking opportunity for City representative
Recagnition in event newsletter

Recagnition in piress release(s)

(] Other

If Other, please list
; Participant T-shirts (co-randed) Canvas tote bags {co-hi
Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the

Department Director or designee.

Logo with link to the City of Turiock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKMNOWELEGGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above Information change after this date, | will notify the City of Turlock.

Electronic Signature

l Alix Clausen i’

Date

l 02/27/2026
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Faith Home

Adult & Teen
Challenge

Event: Ball Drop for Hope
Organization: Non-Profit
Amount Requested: $3000




Incomplete applications will not be considered for funding,

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application (template provided),

The Parks, Arts and Recreation Commizsion (PARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to glve up to a 3-minute presentation on their proposed event or activity o PARC. This
presentation is mandatory.

Events/Activities will be evaluated using a paint systern based on the Application Scoring Sheet,

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not occur (excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program.

GRANT CRITERIA

To be ellgible for funding, alf eventsfactivities must take place within the boundaries set forth in the Community Event and
Activitias Grant Program Application Packet.

Grant funds may not be aflocated to or used for administrative or personnel costs.
Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of alf grant

funds and result in the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Qrganization

Faith Home Adult & Teen Challenge
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Is the Sponsoring Organization:

® Non-Profit
O For-Profit

Name of event:
l Ball Drop for Hope i

Funds Requested (Up to $3,000)

o0 ]

Description of Event

Community fund raising event benefiting Faith Home Adult & Teen Challenge, Turlock Chaplaincy, Prodigal Sons
& Daughters, Kitchens for Change. The Ball Drop for Hope will have a Float in Turlock Independence Parade
and will be held at Fairgrounds on 10/31/26. ‘?

How funds will be used

All funds will be used to support men and women In the greater Turlock community needing a second chance.
There are no paid promoters. All volunteers. The helicopter is donated by Sheriff Dirkse,

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)
I Saturday October 31 2026 f
Location of Event/Activity

| Stanislaus Fairgrounds l
Please describe how your event/activity benefits the community

With a 70% success rate Adult & Teen Challenge graduates return to a productive life free from life controlling E
addictions. J
H

|

|

Has your arganization received CEAG funding previosuly for this event?

O Yes
® No
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How long has the event been held in Turlock?

I This is our 7th year.
How has the event grown since its inception? (N/A if first year)
i Grows every year. st year raided $65,000, {ast year $1. |

CONTACT INFORMATION

Contact Person
i Brad Hansen

Primary Phone

|

E-Mail Address (This will be the main source of cormnmunication)

Mailing Address

City

I Turlock

City / Zip Code

I Turlock 95382 :
Are you a first-time applicant?

@ Yes
O No

ESTIMATED ECONOMIC iMPALT

Expected Total Attendance

250 s
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Admission/Gate Fee (%)

e
Number of Qut-of-Town Attendees (50 miles away or further)
o
Number or Rooms Booked

o

Number of Nights Booked
| o

Direct Economic Impact (Based on $70/person/day visitor)

Direct Economic Impact (Based on $150/person/overnight visitor}

| o |
Total Event Budget

i 14000
Total Amount of Funding Reguested

I 3000

How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics.

slx years of records

EVENT BUDGET TEMPLATE

Projected Revenue {money earned):

Category

Adult & Teen Challenge |
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Amount $
125000

Category

i Sponsorship

Amount $

100000 |

Category

| Ball Sales
Amount $

| 25000
Category

{na

Amount $

Total Revenue $

125000 o

Projected Expenses {money spent}

Category

i Street closures

Amount $

|0 |

Category

i advertising Turfack Journal, Turlock Direct J
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Amount
00 e

Category

-

| security j

Amount %

i
Category

é Fairgrounds |

Amount $

500 | ;
Category
{.

E misc |

Amount $

t

b
e e e emeseeee st s s e ot )
Total Expenses %

14000 !

MARKETING (PRINT, RADHD, TV, SCOIAL MEGIA WEBSITE, SPECIAL PROMOTICN

What is your marketing plan? When and Where will you advertise?

See sample attached

Boes your event have a dedicated website?

® Yes
O No
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If yes provide here, if no, N/A
fhtc.life/balidrop !
How do you market your website to drive traffic? If no website, type N/A

mailing Hst

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

all above

PROMOCTIONAL GRPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Cornmunity
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event

LJ Recognition at reception or banquet
Speaking opportunity for City representative
Recognition in event newsletter

84 Recognition in press release(s)

(J Other

If Other, please list

|
i |
B 1
] I

Please note: All promotional materials containing the City of Turlock's logo MUST be preapproved by the
Department Director or designee,

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWILEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above Information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, I will notify the City of Turlock.

Electronic Signature
I Brad Hansen j
Date
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Family Advocacy
& Resources
Alliance

Event: Cinco De Mayo
Organization: Non-Profit
Amount Requested: $3000




Incomplete applications will not be considered for funding.

Each event/activity wit} require a separate application.

Each entity rmay submit a maximum of 3 applications.

The total event budget must be attached to the application {fermnplate provided).

The Parks, Arts and Recreation Commizsion (PARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARC. This
presentation is mandatory.

Events/Activities will be evaluated usging a point systemn based on the Application Scoring Sheet.

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision,
Grant awards will be disfributed within 30 days of recelving Council approval, pending all appropriate documentation.

If your event/activity does not oceur (excluding acts of nature), your organization wili be required to return all funds provided
through the Community Event & Activities Grant Program,

GRANT CRITERIA

To be eligible for funding, &ll eventsfactivities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs,
Qrganlzations rmay request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days,

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMURNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization
Family Advocay & Resources Alliance J
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Is the Sponsoring Organization:

® Non-Profit
O For-Profit

Name of event:

I Cinco de Mayo i
Funds Requested (Up to $3,000)

[0

Description of Event

FARA's Cinco de Mayo celebration highlights cultural heritage through live music, traditional dance
performances, local artisans, and food vendors. The event provides an opportunity for residents and visitors to
experience cultural traditions in a welcoming and educational environment.

How funds will be used

Funds awarded for the Cinco de Mayo celebration will support cultural programming, event operations, and
local vendor engagement. Funding will assist with: L
Stage, sound, and lighting for live music and cultural performances 4

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)

I May 5,2026
Lacation of Event/Activity
I Turlock '

Please describe how your event/activity henefits the community

Cinco de Mayo attracts both residents and out-of-town guests, increasing visitor presence within Turlock.
Attendees support focal restaurants, food vendors, retail shops, and service providers during their visit. The
event strengthens community identity, promotes cultural appreciation, and fosters collaboration between
nonprofit organizations and local businesses, By creating a vibrant and inclusive gathering space, the
_celebration enhances Turlock's reputation as a diverse and welcoming city,

Has your organization received CEAG funding previosuly for this event?

O Yes
@ No
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How lang has the event been held in Turiock?
i Second year :
How has the event grown since its inception? (N/A if first year)
l Yes

CONTACT INFORMATION

Contact Person
l Paola Maldonado
Primary Phane

E-Mail Address (This will be the main source of communication)

i farilyadvocacyresourcealliance@gmail.com f
Mailing Address

City

l Turlock

City / Zip Code

| 95382
Are you a first-time applicant?

QO Yes
® No

ESTIMATED ECONOMIC IMFACT

Expected Total Attendance

4000 N
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Admission/Gate Fee ($)

E
Nurnber of Qut-of-Fown Attendees (50 miles away or further)
| 10 ;
Nurnber or Rooms Booked

o

Number of Nights Booked

i

Pirect Economic Impact (Bazed on $70/person/day visitor)

l 700 E
Direct Economic Impact (Based on $150/person/overnight visitor)
] 1500 |
Total Event Budget

I 8000

Total Amount of Funding Requested
I 3000 i
How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics,

it can be emailed.

EVENT BUDGET TEMPLAYE

Projected Revenue (money earned):

Category
Organization/Self Funding 1
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Amount ¥

oo

Category

' Sponsorships |
Amount %

| 2000 |

Category

| Ticket Sales |

Amount $

Category
Pre-Registration 1
Amount $

0

Total Revenue %
2000 |

Projected Expenses (money spent);

Category

l Street Closures :

Amount

| 1600 |
Category

Advertising
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Amount §

| 300 |

Category

| Security ;

Amount $

g 300
Category
§ Venue Rental .

Amount $

l 700

Category

Misc.

Amount $

)

Total Expenses $

2900 J

MARKETING (FRINT, RARIG, TV, SOCIAL MEDIA, WERBSITE, SPECIAL PRIJMOTION]

What is your marketing plan? When and Where will you advertise?

La Mejor Magazine, Instagram, Instagram ads, Facebook, Facebook ads

Does your event have a dedicated website?

® Yes
O No
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If yes provide here, if no, N/A

fracases.org ;
How do you market your website to drive traffic? If no website, type N/A

FARA does not currently operate a standalone website, Event promation and community engagement are

conducted through active social media platforms, community partnerships, digital flyers, email outreach, and
collaboration with local businesses and organizations. These strategies effectively drive attendance and

regiopal participation in our events.

What type of marketing rmaterial will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T
Shirts, etc,

posters, flyers, invitations, social media

PROMOTIONAL OPPOGRTUNITIES

Please describe the promotional opportunities that your organization will provide ta the City of Turlock Community
Events and Activities Grant program. Check all that apply,

City of Turlock banner displayed at event

@ Recognition at reception or banquet
Speaking opportunity for City representative
Recognition in event newsletter

Recognition in press release(s)

O Other

If Other, please list

i i
! :

Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the
Department Director or designee,

Logo with link to the City of Turlock website on evert website is REQUIRED

Logo on promotional material is REQUIRED

AUKNOWLEDGEMENT

By subrnitting this application, I agree to all terms, conditions, and guidelines set forth in this application,
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| declare that the above information is true under penalty of perjury of the laws of the State of California. $Should any of

the above information change after this date, | will notify the City of Turlock.

Electronic Signature
I Paola Maldonado L

Date

I 02/27/2026 s
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Family Advocacy
& Resources
Alliance

Event: Night of Remembrance

Organization: Non-Profit
Amount Requested: $3000




Incomplete applications will not be considered for funding.

Each evant/activity wil require a separate application,

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application (tempiate provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nenprofit and for-profit entities.

Qualifying applicants will be required to give up to & 3-minute presentation on their proposed event or activity to PARC. This
presentation is mandatory.

Fvents/Activities will be evaluated using a point systerm based on the Application Scoring Sheet.

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes aclion, the Recreation Division staff will notify the organization of the funding award decision,
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not occur (excluding acts of nature), your organization will be required to return all funds pravided
thraugh the Community Event & Activities Grant Program,

GRANT CRITERIA

To be eligible for funding, alf events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or persaonnel costs,
Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shail not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Faiiure to return the post
event report, including docurments/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding,

COMMUNITY EVENT AMD ACTIVITIES GRANT APPLICATION

Spensoring Qrganization
Family Advocay & Resources Alliance
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Is the Sponsoring Organizatlon:

® Non-Profit
Q For-Profit

Narnme of event:

Funds Requested (Up to $3,000)
o0
Description of Event

Dia de los Muertos is a culturally significant event honoring loved ones through traditional altars (ofrendas), art |
displays, performances, and community participation. The event Includes cultural education, local artists, food |

|
vendors, and family-centered activities. |

How funds will be used
Grant funding for Dia de los Musrtos will be used to support cultural arts programming and cormmunity
participation. Funds will assist with:

Stage and sound equipment for performances

Date(s) of Event/Activity (Shall not exceead 14 consecutive days)
I Novemnber 2, 2026 |

Location of Event/Activity

l Turlock ‘
Please describe how your event/activity benefits the community

This event promotes cultural tourlsim and encourages extended visits to Turlock, particularly from surrounding
communities. Local businesses benefit from increased patronage before, during, and after the event. By

incorporating local artists, performers, and vendors, the event creates economic opportunities while
strengthening cultural awareness and civic engagerment. Dfa de los Muertos also enhances the arts within

- Turlock by providing a public platform for creative expression.

Has your organization received CEAG funding previasuly for this event?

O Yes
® No
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How long has the event been held in Turlock?
I 2 years i
How has the event grown since Its inception? (N/A if first year)
I Yes i

CONTALT INFORMATION

Contact Person

I Paola Maldonado

Primary Phone

£-Mail Address (This will be the main source of communication)

i farnilyadvocacyresourcealliance@gmail.com {
Mailing Address

City
I Turlock i
City / Zip Code

I 95382 !
Are you a first-time applicant?

O Yes
® No

ESTIMATED FCONOMIC IMPALY

Expected Total Attendance

4000
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Admisslon/Gate Fee ($)

o
Number of Out-of-Town Attendees (50 miles away or further)
o
Number or Rooms Booked

I1O

Mumber of Nights Booked

Direct Economic Impact (Based on $70/person/day visitor)

l 700 l

Direct Economic Impact (Basad on $150/person/overnight visitor)

Total Event Budget

i 2000 !
Total Amount of Funding Requested

I 3000

How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics,

It can be emaited.

EVENT BUDGET TEMPLATE

Projected Revenue (money earned):
Category
Organization/Self Funding
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Amount §

Category

Amount %

| 2000 ;

Category

i Ticket Sales ;

Amount %

Category

i Pre-Registration |

Amount $

Total Revenue 3

2000

Projected Expenses (money spent);

Category

l Street Closures :

Amount $

l 1600 i

Category

5‘ Advertising | o - o
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Amount $

300 ;

Category

| Security |

Amount $
300

Category

! Venue Rental

Amount §

#

| 1400 |
Category

{ Misc, ;
Amount %

o :
Total Expenses $

l 2900 i

MARKCETING {PRINT, RADIC, TV, 30OCIAL MEDIA, WEBTITE, SPECIAL PROMOTION)

What is your marketing plan? When and Where will you advertise?

La Mejor Magazine, Instagram, Instagram acds, Facebook, Facebook ads

Does your event have a dedicated website?

@ Yes
O No
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If yes pravide here, if no, N/A
fracases.org 3‘
How do your market your website to drive traffic? if no website, type N/A
FARA does not currently operate a standalone website, Event promotion and community engagement are

conducted through active social media platforms, community partnerships, digital flyers, email outreach, and
collabaration with local businesses and organizations. These strategies effectively drive attendance and

reglonal participation in our events.

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

posters, flyers, invitations, sacial media

PROMOTIONAL OPPORTUNITIES

e

Please describe the promotional oppartunities that your organization will provide to the City of Turtack Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or hanquet
Speaking epportunity for City representative
% Recognition in event newsletter

Recognition in press release(s)

O Other

If Other, please list

J‘
L

Please note: All promotional materials containing the City of Turlock's logo MUST be preapproved by the

Department Director or designee.

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWELEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application,
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| declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature

Ipaoia Maldonado C %

Date

i 02/27/2026

Page 89 of 233



Family Advocacy
& Resources
Alliance

Event: Dia del Ninos
Organization: Non-Profit
Amount Requested: $3000




incomplete applications will not be cangidered for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application {template provided).

The Parks, Arts and Recreation Commission {PARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity 1o PARC. This
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet.

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decizion,
Grant awards will be distributed within 30 days of recelving Councll approval, pending afl appropriate documentation,

If your event/activity doas not ocour (exciuding acts of nature), your organization will be retuired to return il funds provided
through the Community Cvent & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personngl costs,

Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date, Failure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result In the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization
Family Advocay & Resources Alliance 4
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Is the Sponsaring Organization:

@ Non-Profit
C For-Profit

Name of event:
I Dia del Ninos g
Funds Requested (Up ta $3,000)
l 3000 |
Pescription of Event

Dfa del Nifio Is a farnily-centered celebration focused on honoring children through donated toys, educational

activities, cultural performances, local vendors, and community resource booths. The event will include |
entertainment, youth art actlvities, local food vendors, and small business participation, }
J

How funds will be used

This event enhances quality of life hy providing free, family-friendly prograrmming that celebrates children and
promotes community pride. By partnering with local businesses, performers, and vendors, the event drives
foot traffic to the surrounding area and encourages families to shop and dine locally. The event also invites
neighboring communities to attend, increasing visitation to Turlock and supporting our local economy.

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)

l April 30, 2026 g

Location of Event/Activity
l Turlock |

Please describe how your event/activity benefits the community

Grant funds awarded for Dia del Nifio will be used o support event infrastructure, youth-centered
programrming, and community engagement efforts, Funding will specifically assist with:

Event permits, insurance, and safety requirements

Has your organization received CEAG funding previosuly for this event?

O Yes
® No
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How long has the event been held in Turlock?

l First year

How has the event grown since its inception? (N/A if first year)

l n/a

CONTACT INFORMATION

1
|
i
v

Contact Person

Paola Maldonado

Primary Phone

E-Mail Address (This will be the main source of communication)

I familyadvocacyresourcealliance@gmail.com

Mailing Address

City

I Turlock

City / Zip Code

Are you a first-time applicant?

Q Yes
® No

ESTIMATED ECONOMIC IMPACT

Expected Total Attendance

[ 4000
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Admission/Gate Fee (%)

| o

Number of Out-of-Town Attendees (50 miles away or further)

l 10
Number or Rooms Booked

.

Number of Nights Booked

[+

Direct Economic Impact (Based on $70/person/day visitor)

| 700 |
Direct Economic Impact (Based on $150/person/overnight visitor)
| 1500 |
Total Event Budget

| 8000 |

Total Amount of Funding Requested

l 3000

How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics.

It can be emailed,

Projected Revenue (money earned);

Category

Organization/Self Fundin
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Amount %

Category
, Sponsorships ;

Amount %

g 2000 |
Category
J Ticket Sales 5
Amount $

Category
[ Pre-Registration
Amount %
Total Revenue %
2000 %
Projected Expenses {money spent}).
Category

l Street Closures i
Amount $
I 1600
Category

| Advertising |
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Amount $

H i

| 300 ;

Category

' Security :

Amount §

L 300 |

¢

Category
j Venue Rental |
Amount $

Category

[ Misc. l

Amount $

Total Expenses $
2900 j

MARKETING {PRIMT, RADID, TV, SOCIAL MEDHA, WEBSITE, SPECIAL PROMO TN

What is your marketing plan? When and Where will you advertise?

L.a Mejor Magazine, Instagram, Instagram ads, Facebook, Facebook ads

Daes your event have a dedicated wehsite?

® Yes
O No
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If yes provide here, if no, N/A

fracases.org
How do you market your website to drive traffic? If no website, type N/A

FARA does not currently operate a standalone website, Event promaotion and community engagement are
conducted through active social media platforms, community partnerships, digital flyers, email outreach, and
collabaration with local businesses and organizations. These strategles effectively drive attendance and
regional participation in our events,

|
i
i
]
P

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

posters, flyers, invitations, social media

PROMOTIOMAL GPPORTUNITIEY

Please describe the promotional opportunities that your arganization will provide to the City of Turlock Community
Events and Activities Grant program, Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or banquet
Speaking oppartunity for City representative
Recognition in event newsletter

Recognition in press release(s)

L] other

If Other, please list

, |
! !

Please note: All promotional materials containing the City of Turlock's logo MUST be preapproved by the

Department Director or designee,

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWLEDMGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.

Page 97 of 233



I declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature

l Paola Maldonado T
Date

' 02/27/2026
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L.ove Turlock

Event: Love Turlock

Organization: Non-Profit
Amount Requested: $3000
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Incomplete applications will nat be considered for funding.

Each eventfactivity will require a separate application.

Each entity may submit 2 maximum of 3 applications.

The total everd budget must be attached to the application {tamplate provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be reguired to give up io a 3-minute presentation on their proposed event or activity to PARC. This
presentatfon is mandatory.

Events/Activities will be evaluated using a point gystemn based on the Application Scoring Sheet,

FARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Gounell approval, pending all appropriate dacumentation.

If your event/activity does nat oceur (excluding acts of nature), your organization will be required to return ali funds provided
thraugh the Community Event & Activities Grant Program.

GRANT CRITERIA

o be eligible for funding, all events/activities must take place within the boundaries set forth In the Community Event and
Activities Grant Prograrn Application Packet.

Grant funds may not be atlocated to or used for administrative or persannel costs.
Organizations ray request up to a maximum of $3,000 per event/activity application.

Event/Activity shall nat exceed 14 consecutive days,

Grant reciplents must complete a post event report within 60 days of the event/activity date, Failure to return the post
event report, including decuments/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMUMNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Love Turlock
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Is the Sponsoring Organization:

® Non-Profit
O For-Profit

Name of event:

l Love Turlock |

Funds Requested (Up to $3,000}

{ 3000

Description of Event

Love Turlock's mission is to inspire our city to love aone another through connecting, serving, and giving to our
neighbors. We do this by organizing a city wide volunteer day the last Saturday in April each year, We
celebrate with a kick off celebration at Donnelly Park, then disperse across the city to complete dozens of
volunteer projects, Thesa projects are designed to meet neads across tha city and involve a range of skifls to

invite all ages and abllities to participate,

How funds will be used

$3000 Shirts

Date(s) of Event/Activity (Shall not exceed 14 cansecuttive days)

l 04/24/2027 |

!

Location of Event/Activity

I Donnelly Park and dozens of other project locations thr |

Please describe how yaur event/activity benefits the community

i

Love Turleck benefits Turlock in aver $70,000 in volunteer work and the tangible needs met across the city. The |
positivity, improved safety, and unity it brings to our city is priceless. |

Has your organization received CEAG funding previosuly for this event?

® Yes
O No
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How lang has the event been held in Turlock?

E Mare than 10 years |
How has the event grown since its inception? (N/A IF first year)
l Last year we had aver 750 voluntegrs., We contlnue to s ‘

CONTALT INFORMATION

Contact Person

l Lindsay Plett

Primary Phone

E-Mail Address (This will be the main source of communication)
I laveturlock@gmail.com i
Mailing Address

City

i Turlock ;
City / Zlp Code

| 95380

Are you a first-time applicant?

O Yes
® No

EETIMATED BUOMNOMIC IMPACT

Expected Total Attendance

BOO
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Admission/Gate Fee ($)

b
Number of Out-of-Town Attendees {50 miles away or further)
o
Number or Rooms Booked

L

Number of Nights Booked

e

Direct Economic Impact {Based on $70/person/day visitor)
o |
birect Economic Irmpact (Based on $150/person/overnight visitor)

R

Total Event Budget

l 18000 |

Total Amount of Funding Requested

' 3000 |

How do you measure the above estimated statistics? Please provide any available documentation to support these
statistics,

None

EVENT BUDGET TEMPLATE

Projected Revenue (money earned);

Category

sponsorships
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Amount $
17120 i

Category

Amount $

'

Category

Amount $

i !
; :
| |

Category

i

i

: i
f

Amount $

Total Revenue §
17120 ;
Projected Expenses (money spentk

Category

l morning kick off & Junch §

Amount $
, 2000 |

Category
* shirts
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Amount §
| 4500
Category

! marketing 3

Amount $
I 500 3
Catepory

i annual website platform

Amount %
e
Category
poectexpenses
Amaount %
TR0 ]

Total Expenses $

H 17120

MAREETING (PRINT, RADID, TV, SOCIAL MEDIA WEBSITE, SPECIAL PROMOTION)

What is your marketing plan? When and Where will you advertise?
We have over 40 4ftx8ft signs that are displayed across Turlock for 1 month. We also promote on social media, 5
direct marketing to businesses, organization, and churches. |

Does your event have a dedicated wehsite?

@ Yes
Q No
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If yes provide here, If no, N/A
www.loveturlock.com i
How do you market your website to drive traffic? If no website, type N/A

The website |5 on every large sign across town and used for all volunteers to sign up.

What type of marketing material will you produce for this event/activity? Posters, Fiyers, Invitations, Social Media, T-
Shirts, ete.

Posters, Flyers, 5ocial Media, and shirts.

PROMOTHINAL OPPORTUNITIES

Flease describe the promotional apportunities that your arganization will provide to the City of Turlock Community

Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or banquet
Speaking opportunity for City representative
[J Recognition in event newsletter

O Recognition in press release(s)

2 Other

if Other, please list

i Platinum Sponsors receive the following: banner on stag |

Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the

Department Director or designee.

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above information is true under penalty of parjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock,

Electronic Signature

i Lindsay Plett ‘
Date
l 02/14/2026 _
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Pitman High
School Band

Boosters

Event: Pitman Preview of Champions
Organization: Non-Profit
Amount Requested: $3000




Incomplete applications will not be considersad for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application {template provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and for-proflt entitles.

Qualifying applicants will be required to give up to a 3-minute presentation on their praposed event or activity to PARC, This
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet.

PARC will forward its recommendatian to Counail for final consideration and approval,

Once Gouncil 1akes action, the Recreation Division staff will notify the organization of the funding award decision,
Grant awards will be distributed within 30 days of recsiving Council approval, pending all appropriate documentation.

If your event/aclivity does not eceur (exeluding acts of nature), your arganization will be required to return all funds provided
thraugh the Community Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personne! costs.
Organizations may request up to & maximum of $3,000 per event/activity application,

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including docurnents/invaices that account for grant expenditures, will require a repayment of all grant
funds and result In the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Pitrnan High School Band Boostars ;
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I the Sponsoring Organization;

® Non-Profit
Q For-Profit

Name of event;

! Pitman High Schoot Preview of Champiens Band Review |
Funds Requested (Up to $3,000)

I 3000

Description of Event

The Pitman Preview of Charmpions is an annual marching band competition that kicks off the Northern
California Band Association's fall season. The event is hosted at Pitman High School and features junior high
and high school marching bands, color guards, and drum lines across Northern California and sometimes
even Nevada. Throughout the day, ensembles perform for professional judges in categories including music
performance and showmanship. The event culminates in an afternoon awards ceremony held in Pitman's .

How funds will be used

Grant funds will go directly toward the logistical costs of running a professional regional event, This includes
hiring specialized judges, providing hospitality for directors, purchasing trophies, and covering essential costs
like street closures and district custodial services,

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)

I September 26, 2026 ;‘

Locatlon of Event/Activity

ﬁ Pitman Migh Schaof Campus along with a marching ban 4

Please describe how your event/activity benefits the community
This event directly supports Turlock's local economy by hosting a free, open to the community, avent that
hosts approximately 30 marching bands to the area each year. The Preview of Champions brings over 2,000
student performers, along with thousands of family members, directors, and staff who travel to Turlock and

frequent local restaurants and stores throughout the day. In addition to visiting families, local residents are [
invited to attend and enioy a full day of performances at no cost, making the event accessible to the broader |

Has your organization received CEAG funding previosuly for this event?

@ Yes
O No
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How long has the event been held in Turlock?

I The event began in 2017 and will celebrate its 9th annui ;
How has the event grown since its inception? (N/A if first year)
l The Pitman Preview of Charmplons, while always part of f

CONTACT INFORMATION

Contact Person
l Allison Byers !
Primary Phone

E-Mail Address (This will be the main source of communication)

l 1allisonb@gmail.com

Mailing Address

o |

City

l Turlock

City / Zip Code

Are you a first-time applicant?

@ Yes
O No

ESTIMATED ECONCMIEL IMPALY

Expected Total Attendance

4000 |
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Admission/Gate Fee ($)

Number of Qut-of-Town Attendees (50 miles away or further)
l 1000 5
Number or Rooms Booked

| o

Number of Nights Booked
| o |
Direct Economic Impact (Based on $70/persan/day visitor)

Direct Economic Impact {(Based on $150/persan/overnight visitor)
oo ]
Total Event Budget

[ roe0

Total Amount of Funding Requested
oo ]
How do you measure the above estimated statistics? Please provide any available documentation to support these
statistics.

Attendance is based on confirmed school registrations of approximately 2,000 student performers, along with :
additional family, staff and community attendance estimated from prior years. The estimate of 800 attendees |
traveling over 50 miles is based on participation school locations. Economic impact is calcuiated using the
required formula of projected attendance multiplies by $70 per person per day.

EVENT BLIGGET TEMPLATE

Projected Revenue (money earned):
Category
Band Participation Fees J
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Amount %
10500
Category

1,

Amount $

3400 ;

Category

| oSO

Amount $
{

Category

‘r Trophy Sponsorships

Amount $

3000 |

Total Revenue $

18900 '

Projected Expenses (rmoney spent})

Category

l NCBA juclges Fees

Amount %

l 5600

Category

L Trophies/Awards

i Vendor Donation Revenue Share

| 2000 ;
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Amount %

3500 |
Category

J County/City/Schoo!l District Fees ;
Amount

Category

| Hospitality/Concessions/Thank You

Amount $
| 2300 |
Category

{ Advertising/Signage/Supplies -
Amount $

Total Expenses $

I 16850

PARKETIMNG (PRINT, RARIG, TV, SOCAL MEOLA, WEBSITE, SPECIAL PROMOTION)

What is your marketing plan? When and Where will you advertise?

Months before the event we advertise on multiple different soclal media accounts across Instagram and

Facebook. The participating schools usually advertise to their families and community on their social media
accounts as well. News and community outlets like Turtock Journal, 209 Magazine, and Hey Turlock create
pasts to spread the word. Turlock Unifted also shared with all TUSD families. E

Does your event have a dedicated website?

® Yes
Q Na
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If yes provide here, if no, N/A
https://themarchingpride.org/preview-of-champions j
How do you market your website to drive traffic? If no website, type N/A

The website is shared with all students and their families. it is also shared through all social media. ;

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Medla, T-
Shirts, etc.

Marketing efforts will include social media promotion, VIP, Donor, & Sponsar invitations, and extensive word of
mouth outreach through participating schoals, local schools and community networks.

‘]1
|
|
|

PROMUOTIONAL GPPORTUNITIES

Please describe the promotional oppartunities that your organization will provide to the City of Turleck Community
Events and Actlvities Grant program. Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or hanquet

O speaking opportunity for City representative
Recognition In event newsletter

L) Recognition in press release(s)

Other

If Other, please list
J Our parade announcer will publicly thank the City multi;
Please note: All promotional materials containing the City of Turleck’s logo MUST be preapproved by the

Department Director or desighee.

Loge with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKMOWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| daclare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature

! Allison Byers |

Date

l 0212812026
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Science in OQur
Community

Event: Later Learning Summer STEM
Camp

Organization: Non-Profit
Amount Requested: $3000
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Incamplete applications will not be considered far funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application (template provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and for-profit entities,

Qualifying applicants wilt be required to give up to a 3-minute presentation on their proposed evant or activity to PARC, This
presentation is mandatory.

Events/Activities will be evaluated using a paint systern based on the Application Scoring Shast.

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending ali appropriate doecumentation.

If your event/activity does not occur {(excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program,

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Actlvities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs,
Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, inchuding docurments/invaices that account for grant expenditures, will require a repayment of all grant
funds and result In the arganization being ineligible for future grant funding.

COMMUNITY EVENT AMD ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Sclence in Our Community ;
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Is the Sponsoring Qrganization;

® Non-Profit
Q For-Profit

Name of event:

i Later Learning Summer STEM Camp
Funds Regquested (Up to $3,000)
B

I 3000
Description of Event

Our project is an eight-week summer STEM program designed for older adults (ages 55+), focusing on
environmental and planetary health, Participants will explore topics such as climate science, biodiversity, and
sustainable technologies through hands-on workshaps, interactive labs, field trips, and citizen science
initiatives.

“The program emphasizes intergenerational learning, with college students serving as mentors and facilitators. ..

How funds will be used

The Later Learning STEM Camps will focus on 2 weekly activities over 8 weeks, Funds will be used to cover

transportation costs for field trips, supplies for activities, and snacks for participants. Since the activities wiil be
held during the summaer, we want to ensure that our participants remain hydrated, and have access to snacks -
during active portions of the activities. Supplies include purchasing reusable water bottles for each participant, I
sun hats and binoculars for outdoor activities, as well as consumables like water, fruit, and granola bars to X

Date(s) of Event/Activity {Shall not exceed 14 consecutive days)

i

I May-June 2027, 2 hours/day, 2 days per week, 8 weeks ¢ |

Locatlon of Event/Activity

i Will vary per week, however, half of the events will oceu 5
Please describe how your event/activity benefits the community

This program addresses two urgent and interconnected challenges: the need for inclusive climate education
and the growing soclal isalation among older adults. Climate change and biodiversity loss require broad public |
engapement, yet older adults are often excluded from STEM learning opportunities. At the same time, many |

seniors face loneliness and limited opportunities for cognitive engagement. ;
By empowering older adults with scientific knowledge and practical sustainability skills, the program promotes . :

Has your organization received CEAG funding previosuly for this event?

QO Yes
® No
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How long has the event been held in Turlock?
i First time |
How has the event grown since its inception? (N/A if first year)
l n/a |

CONTACT INFUORMATION

Contact Person
I br. Jeanette Firlo 1
Ptirmary Phone

l 2096673481 i
E-Mall Address (This will be the main source of communication)
I |pirlo@csustan.edu ‘
Mailing Address

I One University Cirele, N255 :

City

l Turlock 5
City / Zip Code

I 95382

Are you a first-time applicant?

@ Yes
Q No

STIMATED ECONOMIC IMIPALT

Expected Total Attendance
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Admission/Gate Fee ($)

| o o
Number of Out-of-Town Attendees (50 miles away or further)
o f
Number or Rooms Booked

e

Number of Nights Booked

o o

Direct Economic Impact (Based on $70/person/day visitor)

| o

Direct Economic Impact (Based on $150/person/overnight visitor)

i

Total Event Budget

(o0

Tatal Amount of Funding Requested

l 3000 |

How do you measure the ahove estimated statistics? Please provide any avallable documentatlon to support these
statistics.

This is a free event for local 55+ community members to learn about local conservation, climate, and
biodiversity issues and solutions. This program is meant to reach a subset of our community that is often
excluded from STEM education. We will use quantitative and qualitative assessments to evaluate the impact of

the program, gauging the popufarity and the feasibility to offer it again as a low cost paid activity.

EVEMT BUDGET TEMPLATE

Projected Revenue (moneay earned):

Category

N/A
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Amount %

Category

Amount $

0

Category

; n/a

Amount $

n/a

L0

Category
| n/a
Amount $

Total Revenue %

0
Projected Expenses (money spent);

Category

I SIOC Funding & City Funding (see attached budget)

Amount %

I 5000

Category

; Advertising

L0 |
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Amount

. 500

Category
i Printing Supplies

Amount §

Category

l Misc. -

Amount $

Category

n/a

| 1000

Amount %

| 0

Total Expenses %

5000

MARKETING (PRINT, RAGG, TV, SOUIAL MEDTA, WEBSITE, SPECAL PROMOTIIN)

What is your marketing plan? When and Where will you advertise?

We will use our soclal media networks to advertise, as well as utilize the Stan State Alumni network to target
our goal community (55+). Importantly, we will connect with senior centers and 55+ housing communities to
advertise the event. Advertsing will begin in April, finalizing participants by start of May.

Does your event have a dedicated website?

® Yes
Q No

Page 123 of 233



If yes provide here, if na, N/A
l hitps://www.Csustan.edu/science i
How do you market your website to drive traffic? If no website, type N/A

We share our website information with our saclal media and alumni netwark, '

What type of marketing rnaterial will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

Pasters, flyers, social media, personal invites to target community

PROMOTIONAL OPPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Community
Events and Activities Grant program, Check all that apply.

83 City of Turlock banner displayed at event
Recognition at reception or banquet
Speaking opportunity for City representative
¥ Recognition in event newsletter

Recognition in press release(s)

Other

If Other, please list

Recognition on social media posts [

Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the

Department Director or designee,

Logo with lirtk to the City of Turlock website on event website is REQUIRED

Logo on prometional material is REQUIRED

ACKNOWLELHAEMERT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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i declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature
i Dr. Jeanette Pirlo |
Date
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Stanislaus
County
Fairgrounds

Event: Art Day featuring the Performing
Arts Showcase

Organization: Non-Profit
Amount Requested: $3000




Incotnplete applications will nat be congidered for funding,

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be atiachad {0 the application (template provided).

The Parks, Arts and Recreation Commission {PARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARC. This
presentation is mandatory.,

Events/Activities will be evaluated using a point system based on the Application Scoring Sheat,

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not ocour (excluding acts of nature), your organization will be required to return all funds provided
thraugh the Community Evant & Activities Grant Program.

ERANMT CRITERIA

To be eligible for funding, all events/acvities must take place within the boundarles set forth In the Community Event and
Activities Grant Program Application Packet,

Grant funds may not be allocated to or used for administrative or persannel costs,

Organizations may request up to a maximum of $3,000 per event/activity application,

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/inveices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding,

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization
Stanislaus County Fairgrounds i
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Is the Sponsoring Organization:

O Non-Profit
@ For-Profit

Name of event:

I Art Day featuring the Performing Arts Showcase
Funds Requested (Up to $3,000)
} 3000 |

Description of Event

O

The Stanislaus County Fair Art Day & Performing Arts Showcase is a one-day juried performing and visual arts
competition featuring youth and adult exhibitors from Stanislaus County participating in live competitive
performance and visual arts divisions as part of the Stanislaus County Fair,

The event will feature live competitive performances in dance, vocal music, instrumental music, and theatre,
_along with a Live Art division in which visual artists complete an original full-scale painting during a timed six- .-

How funds will be used

Live Art Competition canvases and materials

Stage lighting and sound equiprment

Portable staging and seating

Sighage and wayfinding
 Marketing and promotional materials e e

Pate(s) of Event/Activity (Shall hot exceed 14 consecutive days)
, July 11th, 2026 during the Stanislaus County Fairground E

Location of Event/Activity

I 800 N Broadway, Turlock CA 85380 g

Please describe how your event/activity benefits the community

Art Day & the Perfarming Arts Showcase benefits the Stanislaus County community by providing accessible
opportunities for youth and adult residents to participate in and experience live performing and visual arts

within a safe, educational, and family-friendly environment.

As part of the Stanislaus County Falr's 75th Fair celebration, this event expands the Fair's long-standing

Has your organization received CEAG funding previosuly for this event?

Q Yes
® No
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How long has the event been heid In Turlock?

!

i Art Day is debuting in 2026 as part of the Stanislaus Cot |
How has the event grown since its inception? (N/A if first year)
i N7A ‘

CONTALT INFORMATICNN

Contact Persaon

l Troy Stanhope ]
Primary Phione
E-Mail Address (This will be the main seurce of communication)

'
|
i
i

i tstanhope®@stancofair.com
Mailing Address
l 900 N Broadway i

City

i Turlock ‘

City 7 Zip Code

t
'
|

I 55380

Are you a first-time applicant?

@ Yes
Q) No

ESTIMATED ECONOMIC IMIPACT

Expected Total Attendance

I 1200
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Admission/Gate Fee ($)

i 12.00

Number of Qut-of-Town Attendees (50 miles away or further)

' 300

Number or Rooms Booked

575

Number of Nights Booked

f 150 |
Direct Economic Impact (Based on $70/person/day visitor)

’ 63000.00 ;
Direct Economic mpact (Based on $150/person/overnight visitar)

E 45000.00

Total Event Budget

| 10500.00

Total Amount of Funding Requested

' 3000.00 |

How do you measure the above estimated statistics? Please provide any avallable documentation to suppart these

statistics.

Estimated attendance and participation statistics will be measured through a combination of pre-event online
registration for Art Day competitors, Fair admission ticket scans, and participant entry records maintained by

the Stanislaus County Fair Comnpetitive Exhibits Department.

ZIP code data coliected during the Art Day entry process will be used to estimate the number of participants

EVENT BUDGET TEMPLATE

Projected Revenue (money earned):

Category

l 5ponsorships - we are seeking community sponsorship: |

/
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Amount $

i 2000.00 7

Category

j Fair Funding - The fairgrounds has approved only $2,00( E

Amount $
| 2000.00

Category

[‘..
i

Amount $

Exhibitor Entry Fees

| 500.00 5

Category

| City of Turlock Community Event Grant (Requested) |

Amount $
f 3000.00

Total Revenue §

7500.00 '

Projected Expenses (money spent)

Category

| Participant Awards

Amount $
I 2200.00

Category

| Live Art Canvases '
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Amount §

| 800.00

Category

Art Day Displays & Activities

Amount $

| 400000

Category

| Event Signage

Amount $

500,00

Category

Amount $

H

Total Expenses &

7500.00

MARKETING (PRINT, RADID, TV, SOOAL MEDIA, WEBSITE, 3RPECAL PROMOTION)

What is your marketing plan? When and Where will you advertise?
Dedicated event page on the Stanislaus County Fair website
Soclal media promotion across the Fair's Facebook and Instagram platforms

Emall marketing through the Fair's subscriber databage. =~

Does your event have a dedicated website?

O Yes
® No
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if yas provide here, if no, N/A

! A dedicated web page on www.stancofair.com ;

How do you market your website to drive traffic? if no website, type N/A
Traffic to the Stanislaus County Fair website and Art Day event page will be driven through social media
promotions on the Fair's Facebook and Instagram platforms, targeted email marketing to the Fair's subscriber
database, and direct outreach to local schools, performing arts programs, and youth organizations.

Additional traffic will be generated through inclusion in the Fair's Competitive Exhibits Guide, online event =~

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, 7-

Shirts, etc,

Posters, Flyers/Brochures, Soclal Media, website, etc,

PROMOTHONAL GPPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turfock Community

Events and Activities Grant program, Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or banquet

8 Speaking opportunity for City representative
{J Recognition in event newsletter

D) Recognition in press releasa(s)

Gther

If Other, please list

E City Representatives could help hand ocut awards or eve i
Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the
bepartment Director or designee.

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promaotional materfal is REQUIRED

ACKNOWLERGEMENT

By submitting this application, | agree to all terms, conditions, and guldelines set forth in this application.
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| declare that the above information is true under penalty of perjury of the laws of the State of Callfornia. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature

ﬁ Troy Stanhope

Date

| 0211772026 |
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The Holy Apostolic
Catholic Assyrian
Church of The

- East

Event: Assyrian Festival
Organization: Non-Profit
Amount Requested: $3000




Incomplete applications will not be considered for funding.

Each event/activity will require a separate application,

izach entity may submit a maximurn of 3 applications,

The total event budget must ba attached to the application {template provided).

The Parks, Arts and Recreation Commission {PARC) will accept propasals from both nonprafit and for-profit entities,

Qualifying applicants will be required to glve up to a 3-minute presentation on their proposed event or activity to PARC. This
presentation is mandatory,

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet,

PARC will forward its recommendation fo Councll for final consideration and approval,

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not occur {excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities rmust take place within the boundaries et forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs.
Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shalf not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including docurments/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

The Holy Apostalic Catholic Assyrian Church of the East E
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Is the Sponsoring Organization:

@ Non-Profit
QO For-Profit

Name of event:

| posranpesevar
Funds Requested (Up to $3,000)

Jsoo
Description of Event

Immerse yaurself in the culture that started it ali' Experience the culture and hospitality of the Assyrian people
in an outdoor, open market setting under the beautifully shaded Stanislaus County Fairgrounds on September
12 & 13, 2026} Just about everything served at the Assyrian Festival is homemade by local Assyrians, using
family recipes that have been used for generations, meaning you'll have a truly authentic experiencel Educate |
| yourself about the Assyrian pegple and the Assyrian Church of the Fast by going through their cultural exhibit, |

How funds will be used

Funds will go towards providing free entry to the event, security costs, rent for the fairgrounds, decorations etc,

1

Date(s) of Event/Activity {Shall not exceed 14 consecutive days)
, September 12 and 13 (2 days) - |

Location of Event/Activity

i Turlock Fairgrounds
Please describe how your event/activity benefits the community

Immerse yourself in the culture that started it alll Experience the culture and hospitality of the Assyrian people
in an outdoor, open market setting under the beautifully shaded Stanislaus County Falrgrounds on September
16 & 17, 2023! Just about everything served at the Assyrian Festival is homemade by local Assyrians, using ,
family recipes that have been used for generations, meaning you'll have a truly authentic experience! Educate a
yourself about the Assyrian people and the Assyrian Church of the East by going through their cultural exhibit. -/

Has your organization recelved CEAG funding previosuly for this event?

@ Yes
O No
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How long has the event been held in Turlock?

l This will our 12th year anniversary. 4
How has the event grown since ts inception? (N/A if first year)
I In 2014 we had approximately 1,000 visitors. In 2023 we a

CONTACT INFORMATION

Contact Person

Geor g@ Od|5ho 1 £ e e

Primary Phone

E-Mail Address (Thiz will be the main source of communication)
l George.odisho@grmail.com J
Mailing Address

!

City
I Turlock

City / Zip Code

| 95382 R i
Are you a first-time applicant?

O Yes
® No

ESTIMATED ECOMOMIC IMPACY

Expected Total Attendance

10000 ]
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Admission/Gate Fee (3)

o
Number of Qut-of-Town Attendees (50 miles away or further)

I 1000
Number or Rooms Booked

[ 0
Number of Nights Booked

| 2

Direct Economic Impact (Based on $70/person/day visitor)

! 700000

Direct Economic Impact (Based on $150/person/overnight visitor)
’ 300000

Tatal Event Budget

E 120000 i

Tatal Amount of Funding Requested

' 3000 3

How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics.

Manual visitor count taken in prior years and the large Assyrian population from within the central valley and
the large Assyrian population in LA and 5an Jose

EVENT BUDGET TEMPLATE

Projected Revenue (money earned):
Category
Organization/Self-Funding
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Amount $

20000

Category

!

Amount %

30000 !

Category

Amount $

| 20000 '

Category

Amount $

\
Total Revenue $

120000

Projected Expenses (money spentk

Category

I Decorations & Entertalnment

Amount $

I 20000

Category

i
|

- Food Sales ;

Sponsorship |

{ Raffle Ticket Sales

| 50000

5 Fairgrounds Rental + Security
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Amount $

Category

| Advertising & Other

Amount §

| 5000

Category

f Raffle Prizes

Amount $

e ot e e e e
' 40000

Category

% food Costs |

Amount

' 20000 |

Total Expenses $

105000

RABRKETING (PRINT, RADD, TV, SOCAL PMEHA, WEBSITE, SPECIAL PROMOTIGN)

What is your marketing plan? When and Where will you advertise?

Billboards, social media, raffle tickets sent to the homes of Diocese members

Does your event have a dedicated website?

® Yes
Q No
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If yes provide here, if no, N/A
https.//www.cvassyrianfestival.corn/  and https://www.i f
How do you market your website to drive traffic? If no website, type N/A

Soclal media, QR codes at Church facilities. Mar Addai Parish ard Larsa Bangquet Hall,

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etr.

Pasters, Flyers, Bilthoards, Social Media, T-Shirts, Invitations f
|
|

FROMOTIONAL OPPORTUNITIES

Please describe the promoetional opportunities that your organization will provide to the City of Turlock Contmunity
Everits and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or banguet
Speaking opportunity for City representative
Racognition in event newsletter

Recognition in press release(s)

Other

If Other, please list
Invite Mayor, City Cauncil, Chief of Police and Fire Chief j
Please note; All promotional materials containing the City of Turlock’s lago MUST be preapproved by the

Repartment Director or designee,

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWLEGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application,
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| declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature

l George Odisho .
Date

| 02/28/2026
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The Market

Event: The Market
Organization: For-Profit
Amount Requested: $3000
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incomplete applications will not be considered for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application (template provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and forprofit ertities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event ar activity to FARC, This
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet.

PARC will forward its recommendation to Council for final conzideration and approval,

Once Council takes action, the Recreatit:;n Division staff will natify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not occur (excluding acts of nature), your organization will be required to return all funds provided
through the Cormunity Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for adrministrative or personne! costs.
Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invoices that account for grant expenditureas, will require a repayrment of all grant
funds and result In the organization belng ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsaring Organization

I The Market Turlock J
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I the Sponsoring Organization;

O Non-Profit
& For-Profit

Name of event:

[ mewancr

Funds Requested {(Up to $3,000)
T
Description of Event

The Market is a makers market where local artlsans, bakers, and makers come together to showcase and sell
their handmade goods. These goods can range from handmade jewelry, pottery, textiles, artwork, candles,
soaps, woodworking, food products and more, Makers markets often emphasize unigue, one-of-a-kind items

that are not mass-produced. J
The atmosphere at The Market is lively and community-oriented, with vendors setting up booths or stallste -

How funds will be used

Funds will be used for TFF Form, advertising, weekly live music, a website for The Market, additional seating for |
guests, signage, extra trash hins and recycle bins and any additional items we may need as we continue to |
grow. We have also expanded the Market and will need additional road closure signs

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)
| tuiy 4th - November 14th 2026 |
Location of Event/Actlvity
I Main 5t between 1st and Market |
Please describe how your event/activity benefits the community
It benefits the community by supporting the local economy. When speaking to all the surrounding stores
about {ast years event they all relayed the market was very beneficial to their business and they all saw an
increase in sales. It s also a safe and great event for families to come out and enjoy their local community by

shopping, eating and listening to live music. It also brings people from surrounding cities into our city once
.again boosting our local economy here.

Has your organization received CEAG funding previosuly for this event?

® Yes
O No
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How long has the event been held In Turlock?

I This will be the fourth year
How has the event grown since its inception? (N/A if first year)

i We continue to see more people attend The Market eac

CONTACT INFORMATION

Contact Person

! Adrina Silveira

Primary Phane

E-Mail Address (This will be the main source of communication)

I themarketturlock@gmail.com

Mailing Address

City

i Hilmar

City / Zip Code

I 95324

Are you a first-time applicant?

Q Yes
® No

ESTIMATED ECONGMIC IMPACT

Expected Total Attendance

30000
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Admission/Gate Fee (%)

Lo
Nurnber of Qut-of-Town Attendees (50 miles away or further)
[0
Nurnber or Rooms Booked

Number of Nights Booked

| o

Direct Economic Irnpact (Based on $70/person/day visitor)
| o
Direct Economic impact (Based on $150/person/overnight visitor)

Total Event Budget

I 5000

Total Amount of Funding Requested

I 3000

How do you measure the above estimated statistics? Please pravide any available documentation to support these
statistics,
We continue to see more people attend the Market weekly. We also have a tot of vendors selling out of
products in the first couple of hours and needing to bring more due to increased traffic,

EVENT BUDGET TEMPLATE

Projected Revenue {money earned):
Category
Vendor fee .
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Amount $
50 |

Category

Amount %

Catagory

Amount $

o :

Category

Amount $

Total Revenue $
22000 g
Projected Expenses (rmonay spent).

Category

I TFF FORM i

Amount $

I 850 !

Category
i Street Closures |
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Amount $

- 4000 }
Category

‘ Advertising- running facebook ads for the duratjon of th ’

Amount %

| 2500 :

Category

!

Insurance
Amount $
| 2474.88

Category

‘ Entertainment- live music

Amount $

6400 é

Total Expenses %

16224.88

MARKETING {PRINT, RADID, 1V, SO0TAL METHA, WEBSITE, SPECIAL PROMOTION)

What is your marketing plan? When and Where wiil you advertise?

We advertise on our social media platforms as well as weekly facebook ads that we run, Our ads reach over
10,000 people a week. Our social media page has over 100,000 views a month

Does your event have a dedicated website?

O Yes
@ No
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If yes provide here, if no, N/A
N/A
How do you market your website to drive traffic? If no website, type N/A

N/A

What type of marketing material will you produce for this event/activity? Posters, Flyars, Invitations, Social Media, T-
Shirts, etc.

Fiyers, social media platforms like instagram and facebook. Facebook ads that run weekly and having our 1
vendors post on their social media pages as well, \

FROMUTIONAL OFPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Community
Events and Activities Grant program, Check all that apply.

City of Turlock banner displayed at event

O Recognition at reception or banquet

00 Speaking opportunity for City representative
O Recognition in event newsletter

L} Recognition in press release(s)

() Other

if Other, please list
i on all social media posts, flyers or any other advertisem

Please note: Al promotional materials containing the City of Turlocl's logo MUST be preapproved by the
Department Director or designee.

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNGWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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I declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature
l Adrina Silveira |
Date

I 02/26/2026 ,
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The Market

Event: The Holiday Market
Organization: For-Profit
Amount Requested: $3000
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Incomplete applications will not be considered for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications,

The total event budget must be attached to the application (template provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and for-profit entities,

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to FARC. This
presentation is mandatory.

Events/Activities will be evaluated using a point systemn based on the Application Scoring Sheet.

BARC will forward its recommendation to Council for final consideration and approval.

Onece Council takes action, the Recreation Division staff will notify the crganization of the funding award decision.
Grant awards will be distributed within 30 days of recelving Councit approval, pending all appropriate documentation.

if your event/activity does not occur (excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Pragram Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs.
Organizations may request up to a maximum of $3,000 per event/activity application,

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must cornplete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

The Market Turiack
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Is the Sponsoring Organization:

O Non-Profit
@ For-Profit

Name of event:

{ The Holiday Market '
Funds Requested (Up to $3,000)
l 3000 |

bescription of Event

The Holiday Market is an event that will take place over two weekends in December, Qur aim is to create an
immearsive experience that we can hold annually. We would love this event to he something our town and

surrounding cities look forward to each year,

How funds will be used

TFF Fee, photographer for Santa pictures, Santa, live entertainment, advertising, supplies for family activities, |
and props for creating Santa's Village.

Date{s) of Event/Activity (Shall not exceed 14 consecutive days)
I Decamber 12-13, 2026 & December 19-20, 2026

Location of Event/Activity

I Main Street between First and Market

Please describe how your event/activity benefits the community

An event like this 1s great for the community as it allows a fun environment for the entire family to enjoy. With
live music, Santa's village, great food and shopping it will attract many people from surrounding Cities to come
and visit Downtown Turlock. It will be great for local businesses and the local economy. Qur goal Is to grow this
event and make it an annual holiday event for many years to come,

ﬁ
|

Has your arganization received CEAG funding previosuly for this event?

® Yes
2 No
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How long has the event been held in Turlock?

l This will be the Fourth year !
How has the event grown since its inception? (N/A if first year)
[es

CONTACT INFORMATION

Contact Person
I Adrina Silveira
Primary Phone

E-Mail Address (This will be the main source of communication)

l adrinasilveira@yahoo.com ‘
Malling Address
City

l Hilmar ]

City 7 Zip Code
l 95324
Are you a first-time applicant?

Q Yes
® No

ESTIMATEL ECONOMIC IMBALT

Expected Total Attendance

4000 ;

Page 156 of 233



Admission/Gate Fee (%)

Number of Qut-of-Town Attendees (50 miles away or further)
o |
Number or Rooms Booked

| o
Number of Nights Booked

lo. E

Direct Economic Impact {Based on $70/person/day visitor)

I 1120000
Direct Economic Impact (Based on $150/person/overnight visitor)
I 0 i

Total Event Budget

l 7350 E

Total Amount of Funding Requested

I 3000 E
How do you measure the above estimated statistics? Please provide any available decumentation to support these
statistics.

This event has run for over three years. Volunteers and event organizers collect attendance data and
Inforrmation frorm Vendors,

EVENT BURMGET TEMPLATE

Projected Revenue (money earned):

Category

Vendor Fee |
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Amount %
S0 !

Category

.
i
|
L

Amount %

Category

Amount §

i
i
I
\

Category

i

Amount %

|
|
i

Total Revenue $

1500
Projected Expenses (money spent).
Category
| sweetdosures

Amount %

Category

] Entertainment
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Amount $
4000
Category

J Marketing j

Amount$

650 |

Category

| Decarations !

Amount $
2000 |

Category

| Activity Supplies
Amount $

200

Total Expenses %
7450 i

MARKETING (PRINT, RADIO, TV, SCOAL MEIHA, WEBSLTE, SPECIAL FROMOTION)

What is your marketing plan? When and Where will you advertise?

Social media, Facebook ads, digital flyers as well as printed flyers

Does your event have a dedicated website?

O Yes
® No
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If yes provide here, if no, N/A
N/A
How do you market your website to drive traffic? If no website, type N/A

N/A

What type of marketing material will you produce for this event/activity? Posters, Fiyers, Invitations, Social Media, T-
Shirts, etc.

Posters, Flyers, invitations, Social Media

PROMOTIOMNAL QFFORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event

(] Recognition at reception or banquet

[ Speaking opportunity for City representative
Recognition in event newsletter

O Recognition in press releasa(s)

O Other

if Other, please list

.

Please note: All promotional materials containing the City of Turlock's fogo MUST he preapproved by the
Department Director or designhee.

Logo with link to the City of Turlock website on event website is REQUIRED

Loge on promotional material is REQUIRED

ACKNOWLEDGEMENT

By submitting this application, i agree to all terms, conditions, and guidelines set forth in this application,
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! declare that the above information is trug under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature
I Stephanie Torres a
Date

| 0272672026 o
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Turlock
Historical
Society

Event: Turlock Melon Carnival

Organization: Non-Profit
Amount Requested: $3000

Page 162 of 233



incomplete applications will not be considered for funding.

Each event/activity will require a separate application.

Each entity may submit & maximum of 3 applications.

The total event budget must be attached to the application (template provided).

The Parks, Arts and Recreation Commission (PARC) will accept praposals from both nonprofit and for-profit entities,

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARC. This
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet.

PARC will forward its recormnmendation to Councll for final consideration and approval,

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not occur {excluding acts of nature), your organization will be required to return all funds provided
through the Cormrmunity Event & Activities Grant Program.,

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for adminlstrative or personne! costs.
Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Fallure to return the post
gvent report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Turlock Historical Society |
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Is the Sponsoring Crganization:

® Non-Profit
C For-Profit

Name of event:
I Turlock Melon Carnival ‘

Funds Requested (Up to $3,000)

| 3000.00 ‘t

Description of Event

Bringing back the melon carnival which first happened in 1911. Will have a Melon Carnival Queens pageant,
food court, carnival row games, music, contests, music, art, petting zoo and will be in conjunction with the i

Farmers Market. If enough funding is arranged we would like to add soerme small rides.

How funds will he used

To aid in the cost of street closures, marketing and liahilities insurance.

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)

! September 19th and 20th l
Location of Event/Activity
I East Main from Golden State to Palm and on South Cen |

Please describe how your event/activity beneflts the community

Helps to hightight our rich agricultural history and this will be a family friendly community activity.

Has your organization received CEAG funding previosuly for this event?

® Yes
O No

Page 164 of 233



How long has the event been held in Turlock?

l This will be the 3rd year f
How has the event grown since its inception? (N/A if first year)
[ yes

CORNTACT INFORMATICON

Contact Person
l Lori Smith i

Primary Phone

| 200 678-2695 |

E-Mail Address (This will be the main source of communication)
l Turiockhistoricalsociety@gmail.com j
Mailing Address

I PO Box 18 ;
City

I Turlock g

City / Zip Code

| CA 95381

Are you a first-time applicant?

QO Yes
@ No

ESTIVATED BUCGNOMIC IMPALT

Expected Total Attendance

I 3000
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Admission/Gate Fee ($)

o
Number of Qut-of-Town Attendees (50 miles away or further)
I
Number or Rooms Booked

Number of Nights Booked
|2 |

Direct Economic Impact (Based on $70/person/day visitor)

| 21000 |
Direct Economic irnpact (Based on $150/person/overnight visitor)
| 7000 |

Total Event Budget

oo ]

Total Amount of Funding Requested

I 3000

How da you measure the above estimated statistics? Please provide any available docurnentation to support these

statistics.

Wa basad the statistics on Manteca's watermelon festival which draws 40,000-50,000 people. We came o that
number being that it is a new event but it just a best estimate

EVENT BUDGET TEMPFLATE

Projected Revenue {money earnhed):
Category
Sponsorships
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Amount $
10000 i
Category

EVendorFaes t

Amount %
f 2000 ;
Category

Amaunt %

Category

Amount $

Total Revenue §

12000 f

Projected Expenses {money spent):

Category

I Street Closures (Friday night and all day Saturday), city ¢ 1
Amount $

I 6000 ;
Category

§ Liability Insurance |
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Amount §

: 2000
Category

~ Promotions

Amount %

i 2000

Category

| Stage Rental
Amount $

i 1000

L

Category
i Entertainment J

Amount $

1000 ;
Total Expenses §
12000 |

MARKETING (PRINT, RAING, TV, SO0TAL MEDA, WEBSITE, SPECIAL FROMOTION)

What is your marketing plan? When and Where will you advertise?

Website, Social Media, Posters, Flyers and Downtown Radio

Does your event have a dedicated website?

® Yes
QO No
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If yes provide here, if no, N/A

l Turlockmeloncarnival.com
How do you market your wehsite to drive traffic? If no website, type N/A

Through social media, print materials and downtown radio

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

Posters, flyers, social media and hopefully £ shirts |

PROMOTIGNAL QOPPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Cormmunity
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event

O Recognition at reception or banquet
Speaking opportunity for City representative
O Recognition in event newsletter

Recognition In press refease(s)

() Other

If Other, please list

'

|
1 z

Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the

Department Director or designee.

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature

l Lori Smith

Date

l 02/26/2026
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Turlock Moms
Club

Event: Annual Spring Family Fun Day
Organization: Non-Profit
Amount Requested: $3000
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Incomplete applications will not be considered far funding.

Each event/activity will require a separate application.

Each entity may submit 2 maximum of 3 applications.

The total event budget must be attached to the application (template provided).

The Parks, Arls and Recreationn Commission (PARC) will accept praposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARC. This
presentafion is mandatory.

Events/Activitias will be evaluated using 2 point system based on the Application Scoring Sheet.

PARC will forward its recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation,

if your event/activity does not ocour (excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program.,

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Communily Event and
Activities Grant Program Application Packet,

Grant funds may not be allocated to or used for administrative or personnel costs,
Organizations may request up to 2 maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days,

Grant reciplents must complete a post event report within 60 days of the event/activity date. Failure to return the post
avent report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and resuit in the organization being ineligible for future grant funding,

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

I Turlock Marms Club |
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Is the Sponsoring Organization:

& Non-Profit
QO For-Profit

Name of avent:

I Annual Spring Family Fun Day

Funds Requested (Up to $3,000)

E 3000 ;

Description of Event

Grant funds will support our Anrual Spring Festival and Egg Hunt Kickoff & Farmily Fun Day. This community
event provides families with a free, welcoming space to enjoy a variety of activities, including gardening !
experignces, face painting, and other family?friandly entertainment. The festival fostars connection, creatlvity,

and outdoor engagement for participants of all ages.

How funds will be used

Furids will be used for activities, Insurance, application feas, perrmits, porta-potty rentals and marketing.

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)
| march 21,2027 |

Location of Event/Activity

i 2300 E, Zeering Road ;

Please describe how your event/activity benefits the community
This event benefits the cormmunity by providing free family friendly events, literature and information family i
friendly services in the area and also allows for vendor booths to promote and support local small businesses, |

Has your organization recelved CEAG funding previosuly for this event?

@ Yes
O No
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How long has the event been held in Turlock?
How has the event grown since its inception? (N/A If first year)
l Largely by 600 people tast year ‘

CONTACT IMFORMATIGN

Contact Person

i Alicla Turine i
Primary Fhone

B |

E-Mail Address (This will be the main source of communication)

! Alicia.turino@yahoo.com [
Mailing Address

A i
City

i Turlock ;
City / Zip Code

| 95382 j

Are you a first-time applicant?

Q Yes
& No

ESTIMATED ECONOMIC IMPALT

Expected Total Attendance

700
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Admission/Gate Fee ($)
T
Number of Out-of-Town Attendees (50 miles away or further)
lroo
Number or Rooms Booked

[ o

Number of Nights Booked

o

Direct Economic Impact (Based an $70/person/day visitor)

i 10000 |
Direct Economic Impact (Based on $150/person/overnight visitor)
o

Total Event Budget

l 4200

Total Amount of Funding Requested

i 3000 ;
How do you measure the above estimated statistics? Please provide any available documentation to support these
statistics,

Last year we tracked attendance by handing out some punch cards to attendees to visit vendors and collected j
them at the end of the event. We also analyzed the number of children and families at all three egg hunts. This |
year we will have six egg hunts divided by age group and will be using one entrance and exit to get more ;‘
accurate numbers.

EVENT BUDGET YTEMPLATE

Projected Revenue {money earned):

Category

Organization Self Funding
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Amount
55

Category

' Membership

Amount %

Category

0

Amount $

Total Revenue $

550

Projected Expenses (money spent)
Category

i Permits and insurance

Amount $

i 300

Category

| 550

| Facilities rentals
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Amount §

- 500

Category

Trash rentals

Amount $

L 200

Category

 Entertainment

Amount %

' 1200

Category

i Advertising ;

Amount $

| 800

Total Expanses §

3000

MARKETHNG (PRINT, RADHC, TV, sQCIAL MEDA, WEBSITE, SPECAL PROMOTION)

What Is your marketing plan? When and Where will you advertise?

To market on all of our social media platforrms. We will also leverage our website. We will also print fiyers and f

R . . . R |
put those out around the community and work with the Turlock Journal for a publication. We will also partner
with cur sponsors to promote on thair soclal meadia platforms and leverage our reading tent at farmears market, :

Does your event have a dedicated wehsite?

® Yes
O No
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If yes provide here, if no, N/A
[ www.turlockmomsciub.com
How do you market your website to drive traffic? if no website, type N/A

Sacial media

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, ete.

Fosters, flyers, apparel, social media,

PROMOTICNAL OPFORTUMITIES

Please dascribe the promotional opportunities that your erganization will provide to the City of Turlock Community
Events and Activities Grant program. Check all that apply.

O City of Turlock banner displayed at event

() Recognition at reception or banquet

O speaking opportunity for Clty representative
(J Recognition in event newsletter

Recognition in press release(s)

O Other

If Other, please list

Please note: All promotional materials contalining the City of Turlock’s loge MUST be preapproved by the
Department Director or designee,

Logo with link to the City of Turlock webslte on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKMOWLEDGEMENT

By submitting thls application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electranic Signature

l Alicia Turino ;

Date

I 06/26/2024 |
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Turlock Police
Chaplaincy Inc

Event: Run For First Responders
Organization: Non-Profit
Amount Requested: $3000

Page 180 of 233



Incomplata‘applicatlona will nat be considered for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications,

The total event budget must be attached to the application {template provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARC. This
presertation I mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet.

PARC will forward its recommendation to Councll for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
-Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

If your event/activity does not occur (excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundarles set forth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs.
Organizations may reguest up to a maximum of $3,000 per event/activity application,
Event/Activity shall not exceed 14 consecutive days.

Grant reciplents must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organlzation
TURLOCK POLICE CHAPLAINCY INC
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Is the Sponsoring Organization:

® Non-Profit
O For-Profit

Name of event:

| unforfrscrespongers
Funds Reguested (Up to $3,000)

lso0
Description of Event

The Turlock Chaplaincy Fun Run offers a healthy SKRun/Walk to praomote the Chaplaincy and TUSD school
Character Coach and Treehouse support programs. Funding raised from the program goes to support

Chaplaincy.

How funds will be used

Funds will go towards tirming company, shirts, logistics, signage posters, postage, printing and flier cost, and
mailing of letters to prospective donors in the Turlack Community.

Date(s) of Event/Activity (Shal! not exceed 14 consecutive days)
| Mays, 2027 |

Location of Event/Activity

' Crassroads Church as start and stop locations, and the
Please describe how your event/activity benefits the community

Chaplains are often the first point of contact for police and fire personnel who are processing a crisls,

Chaplains are available to First Responders and their families in providing confidential pastoral care including
pastoral counseling, prayer support, pre-rmarital counseling, weddings, funerals, and referrals to ather care |
providers. Chaplains are available on a 24-7 on-call basis to respond to crises, There are currently 5 active ;
 Rublic safety chaplains and ong additional in background, who respond to call outs, ...

Has your organization received CEAG funding previosuly for this event?

® Yes
C No
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How long has the event been held in Turlock?

l 15 years |
How has the event grown since Its inception? (N/A if first year)
I Absolutely! Runner, walkers and joggers have increased :

COMNTACT INFORMATIHOM

Contact Person

I Mathew Cotton j

Primary Phone

I |
E-Mail Address (This will be the main source of communication)
i mecotton. mft@gmail.com [
Mailing Address

City
I‘ ‘ Turldék . |
City / Zip Code

I 95380 !

Are you a first-time applicant?

O Yes
® No

ESTIMATED ECONOMIT IMIFALT

Expected Total Attendance

200 |
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Admission/Gate Fee ($)

l 0

Number of Qut-of-Town Attendees (50 miles away or further)
i 50

Number or Rooms Booked

Number of Nights Booked

Direct Economic Impact (Based on $70/person/day visitor)

Direct Economic Impact (Based on $150/person/overnight visitor)
l 500 |
Total Event Budget

I 5500

Total Amount of Funding Requested

| 2000

How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics.

These costs are reflected of the expenses incurred in 2025's Fun Run. The 2026 Fun run is slated for May 9,

2026, This proposal is for the 2026 Fun Run.

EVENT BUDGET TEMPLATE

Projected Revenue {money earned):

Category

Organization wili use proceeds to support the chaplains
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Amount %
R T
Category
 Sponsorshps ase the majoty offuncs, ususly bett
Amount §
s
Category

| Runner Entry Fees

Amount $

| 2000

Category

¢

. General Donations from community and organizations t |

Amount $

! !

. 200 %
Total Revenue 3

17200 !
Projected Expenses (money spentk

Category

l Shirts to participants 1
Amount
I 2900 i
Category

‘ Mailings, postage and Printing, !
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Amount $

- 400

Category

\ Signage banners
Amount $

| 800

Category

[ Synergee Race Timing Company :

Amount %

i 1200 s

Category
| Food, water, snacks for participants

ke

Amount $

‘ 200 |
Total Expenses $
| 4400

MARKETIMG [PRINT, RAGIC, TV, SCGUIAL MEDIA, WEBSITE, SPEQIAL FROMUOTICN]

What is your marketing plan? When and Where will you advertise?

Primarily sacial media, including board members posts, the Chaplaincy Facebook and Instagram, and
Crossroads radio.

Does your event have a dedicated website?

® Yes
O No
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If yes provide here, if no, NfA
https://turlockchaplaincy.org/ https://treeho }
How do you market your wehbsite to drive traffic? If no website, type N/A

We do not market it.

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Medfa, T-
Shirts, etc.

Banners, 7-shirts, Social Media, Wabsite

PROMOTIONAL GPPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event

O Recognition at reception or banguet

B4 speaking opportunity for City representative
Recognition in event newsletter

Recognition in press release(s)

Other

If Other, please list
Recognition on our webpage, recognition at time of evet :
Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the

Pepartment Director or designee,

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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i declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature
l Mathew Cotton
Date

l 02/25/2026 ]
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Turlock Senior
Citizens

Event: Open House

Organization: Non-Profit
Amount Requested: $3000




Incomplate applications will not be considered for funding.

Each event/actlvity will require a separate application.

Each entity may submlt & maximum of 3 applications.

The total event budget must be attached to the application (template provided).

The Parks, Arts and Recreation Commission {PARC) will accept proposals from both nonprofit and for-profit entities.

Cualifying applicants wil! be required to give up to a 3-minute presentation on their proposed event or activity to PARC, This
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scering Sheet,

PARC will forward ita recommendation to Council for final consideration and approval.

Once Council takes action, the Recreation Division staff will netify the organization of the funding award decision,
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation,

If your event/activity does not oceur (excluding acts of nature), your organization will be required to return ail funds provided
through the Community Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth In the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs,

Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding,

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Grag DeBree (president) on behalf of the Turlock Senior ‘
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Is the Sponsaring Organization;

® Non-Profit
Q For-Profit

Name of event:
I Turlock Senior Citizens Group -Open House 1
Funds Requested (Up to $3,000)

H 3000

Description of Event

We held an apen house for our 60 Anniversary and it ws a huge success, We want to start hasting an annual |
apen house To the community to see what we have to offer and hope to increase our senior group
membership and show our seniar community that there are fun and health activities for therm to take parin ’

throughout the year

How funds will be used
Funds will be used for event cost such as food and drinks, event equipment and supplles, plates, cups,
plasticware, paper products entertainment/vendors, flyers, marketing, raffle prizes , photo/vidieo, genera event |
|
costs

Date(s) of Event/Activity {Shall not exceed 14 consecutive days)

I Spring 2027 |

Location of Event/Activity

E Turlock Senior Center i

Please describe how your event/activity benefits the community

It henefits the cammunity by showing the recreational and health benefits provided by participating In the
Turlock Senior Citizens Group activities it help build a sense of of belong to those who might not have a close
supporter group. The group has many activities that they host 4 days a week at the senior center and not
everyone know about it so hosing an apen house will help get the world out and build a healthy senior

population
MHas your organization received CEAG funding previosuly for this event?

@ Yes
O No
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How long has the event been held in Turlock?

! This wouid be the third open house

How has the event grown since its inception? (N/A if first year)

i Enough time has passed that we would like to bulld on «

CONTACT INFORMATION

i
5
1
‘

Contact Person

E Greg DeBree

Primary Phone

E-Mail Address (This will be the main source of communication)

l hZowanderer@aol.com

Mailing Address

City

i Turlock

City / Zip Code
| 95382
Are you a first-time applicant?

O Yes
@& No

ESTIMATED ECONGMIC IMPACT

Expected Total Attendance

250
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Admission/Gate Fee (%)

Number of Qut-of-Town Attendees (50 miles away or further)
oo
Number or Reoms Booked

o
Number of Nights Booked

l 0 ?

Direct Economic Impact (Based an $70/persan/day visitar)

ls0
Direct Economic Impact (Based on $150/person/overnight visitor)
e ]
Total Event Budget

| 4000 i

Total Amount of Funding Requested

[ 3000

How do you measure the above estimated statistics? Please provide any available documentation to suppart these
statistics.

With the 60th Anniversary open house being a success, we feel that pave the way to be able to host open [
houses In the future and ware not trying to make that happen i

EVENT BUDRGET TEMPLATE

Projected Revenue {money earned):

Category
Sponsorship/Donations/Grants !
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Amount $
l 3000 §

Category

1 Raffle tickets sales

Amount $

Category

Amount $

Category

j

Amount $

Total Revenue

o0 ]
Projected Expenses (money spent).

Category

Amount $

I 1500 Jl

Category

| Entertainment/Vendors
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Amount §

| 1000

Category

r Flyers/Marketing

Amount $

e e e e
| 500

Categary

Amount $

]

Categary

H

Amount $

Total Expenses $

i Misc General Supplies

| 1000

4000

MARKETING (PRINT, RADIG, TV, SOCIAL MEDTA, WEBSITY, SPECIAL PROMOTION)

What is your marketing plan? When and Where will you advertise?

Posters/Flyers, newspaper artictes, soclal media

Does your event have a dedicated website?

O Yes
& No

Page 195 of 233



If yes provide here, if no, N/A

N/A ;

How do you market your website to drive traffic? If no website, type N/A

N/A

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

N/A !

PROMOTIONAL QPPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Community

Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or banguet

W Speaking opportunity for City representative
[ Recognition in event newsletter

Wd Recognition in press release(s)

4 Other

If Other, please list
< Anything we put out can have the City of Turlock logo git f
Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the

Department Director or designee.

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKMOWLESLREMENT

By submitting this application, | agree to alt terms, conditions, and guidelines set forth in this application.
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i declare that the above information is true under penalty of perjury of the laws of the 5tate of California. Should any of
the above information change after this date, | will notify the City of Turlock.

Electronic Signature
i Greg DeBree !
Date

l 02/11/2026 i
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Turlock Senior
Citizens

Event: Dinner Series
Organization: Non-Profit
Amount Requested: $3000




Incampiete applications will not be considared for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application (template provided).

The Parks, Arts and Recreation Commission {PARC) will accept proposats from both nonprofit and for-profit entities.

Quallfying applicants will be required to give up to a 3-minute presentation en their proposed event or aclivity to PARC. This
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scaring Sheet,

PARC will forward its recommendation to Councit for final consideration and approval.

Once Councll takes action, the Recreation Division staff wili notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Councll approval, pending all appropriate documentation.

If your event/activity does not accur (excluding acts of nature), your erganlzation will be required fo return all funds provided
through the Community Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activitiea must take place within the boundaries set forth in the Community Event and

Activities Grant Program Application Packet,
Grant funds may not be allocated to or used for administrative or personnel costs.

Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consaecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date, Fallure to return the post
event report, Including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMURNITY EVENT AND ACTIVITIES GRANT APPLICATION

Spensoring Organization
Greg Debree {president) on behalf of the Turlock Seniar ;
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{5 the Sponsoring Crganization:

@ Non-Profit
O For-Profit

Name of event;
l Turlock Senior Citizens Group -Dinner series i
Funds Requested (Up to $3,000)
l 3000 3

Description of Event

We host a few dinners throughout the year for our senior group member and non-members alike. Itis a fun los |
cost nice dinner for everyone to gather and enjoy each others company :

How funds will be used
Funds will be used for this event cost such as food and drink, events equipment and supptlies, piates, cups

plastlewars, paper products, entertainment/vendors/caterer, flyers, marketing, raffle prizes, photo/video,
general event costs.

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)
I Two different days, one around the holidays and anothe |

Location of Event/Activity

[ Turlock senior center i
Please describe how your event/activity benefits the community
This is a fun low-cost event for the seniors in the community. The dinner around the holidays is spedial given

that not afl of our seniors in the community have family with which to spend the holidays. This gives thernan
apportunity to enjoy a nice meal with fellow seniors. t provides a fun and safe environment for seniors to

gather and enjoy the evening.

Has your organization received CEAG funding previosuly for this event?

® Yes
O No
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How long has the event been held in Turlock?
l We have baen hosting dinners for the seniors of Turlog !
How has the event grown since its inception? (N/A if first year)

l More and more individuals seem to participate each ye !

COMTACT iINFOGRMATHON

Contact Person

I Greg Debree

Primary Phone

E-Mail Address (This will be the main source of communication)

I h2owanderer@acl.com |
Mailing Address
City

’ Turlock

City / Zip Code
I 95382 |
Are you a first-time applicant?

O Yes
& No

ESTIMATED ECONOMIC IMPACT

Expected Total Attendance
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Admission/Gate Fee ($)

oo ]
Number of Qut-of-Town Attendees (50 miles away or further)
oo
Number or Rooms Booked

Number of Nights Booked

o |

Direct Economic lmpact (Based on $70/person/day visitor)

i 21000

Direct Economic Impact (Based on $150/person/overnight visitor)
o
Total Event Budget

i 6000 |
Total Amount of Funding Requested

I 3000 |
How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics.

The events growth in popularity and with increased cost over the years with this grant we can really scale up |
these dinners :

EVEMT BUDGET TEMFLATE

Projected Revenue (money earned):

Category

plate sales
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Amount $

3000 :
Category
: Raffle Ticket Sales |

Amount $

| 1000 :

Catagory

| Sponsorship/Donations

Amount §

;2000

Category

.

‘ f

Amount $

i I

Total Revernue %

l 6000

Projected Expenses (rmoney spent).

Category

! Caterer i

Amount ¥

| 5000

Category
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Amount $

500 |

Category
‘ entertainment/vendars i
Amount $

-
|
i

Category

!

'

Amount &

Amount $

Total Expenses §

6000

MARKETING (PRINT, RADID, TV, SOCIAL MEDIA, WEBSITE, SPECOAL PROMOTION)

What is your marketing plan? When and Where will you advertise?
We plan on advertising through our Turlock Senior Citizens group website, the City of Turlock Recreation ;
Division, the local newspaper, through all our senior groups activities, local businesses and social media We will
star advertising about a month before the event and leading all the way up to the event itself f

Does your event have a dedicated website?

O Yes
® No
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i yes provide here, if no, N/A

l N/A
How do you market your website te drive traffic? If no website, type N/A

N/A [

What type of marketing matertal will you produce for this event/activity? Posters, Flyers, Invitations, Soclal Media, T-
Shirts, etc.

Posters, flyers, newspaper article, soclal media

PROMOTICGMNAL QPPORTLUNITIES

Flease describe the promotional opportunities that your organization will provide to the City of Turfock Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or banquet
Speaking opportunity for City representative
Recognition in event newsletter

Recognition in press releasa(s)

Other

If Other, please list
Anything we put out can have the City of Turlock logo. g ‘
Please note: All promational materials containing the City of Turlock’s loge MUST be preapproved by the

Department Director or designee,

Logo with link ta the City of Turlock website on event wehsite is REQUIRED

Logo on promotional material ls REQUIRED

ACKNOWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above information is true under penalty of perjury of the laws of the State of Callfarnia. Should any of
the above information change after this date, 1 will notify the City of Turlock.

Electronic Signature

I Greg DeBree ;

Date

ﬂ 02/11/2026 S
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Turlock Senior
Citizens

Event: Hotdogs & Hotrods
Organization: Non-Profit
Amount Requested: $3000




Incomplete applications will not be consldered for funding.

Each event/activity will require a separate application,

Each antity may submit a maximum of 3 applications,

The tatal event budget must ba attached to the application {template provided).

The Parks, Arts and Recreation Commission (PARCG) will accept praposals from both nonprofit and for-profit entities.

Qualitying applicants will be required to give up to a 3-minute presentation on their proposed event or activity to PARC. This
presentation s mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet,

PARC will forward Its recommendation to Council for fAnal constderation and approval.

Once Council takes actlan, the Racreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of receiving Council approval, pending all appropriate documentation.

if your event/activity does not accur (excluding acts of nature), your organization will ba required to return all funds provided
through the Community Event & Activitias Grant Program.

GRANT CRIETERIA

To be eligible for funding, all events/activities must take place within the boundaries set farth in the Community Event and
Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personnel costs,
Organizations may reguest up to a maximum of $3,000 per event/activity application.

Evant/Activity shalt not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Failure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Turlock Senior Center
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Is the Sponsoring Organization:

& Non-Profit
O For-Profit

Name of event;

! hotdogs and hotrods

Funds Requested (Up to $3,000)

| 3000 |
Description of Event

A public event to showcase local hotrod enthusiasts and get the community to our facility and see what we
have to offer paople over 50 i

How funds will be used

The furids will be used for advertising, raffle baskets
and purchase non donated equipment or food such as hotdogs, ice cream and paper products . We will also
use the money to provide entertainment

Date{s) of Event/Activity (Shall not exceed 14 consecutive days)

ﬂ june 12, 2026 |

Location of Event/Activity
I Turlock Senior Center 1191 Cahill Ave. Turlock , CA 9538 |
Piease describe how your event/activity benefits the community

Make available to the public our facility and showcase activities provided by the T5C to people over 50.

Has your organization received CEAG funding previosuly for this event?

@ Yes
O No
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How long has the event been held in Turlock?
E For the past & years

How has the event grown since its inception? (N/A if first year)

l over the past five years our event has increased from 8( |

COMTACE IMFORMATION

mur

Contact Person

I Greg DeBree

Primary Phone

E-Maif Address (This will be the main source of communication)

! h2owanderer@aot.com

Malling Address

City

[ Turlock

City / Zip Code

I Turlock, CA 95382

Are you a first-time applicant?

@ Yes
Q No

ESTIMAYED ECONOMIC IMPACT

Expected Total Attendance
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Admission/Gate Fee (%)

[ o

Number of Out-of-Town Attendees (50 miles away or further)
E
Number or Rooms Booked

! 0

Number of Nights Booked

[ o |

Direct Economic Impact (Based on $70/person/day visitar)
o ]

Direct Economic Impact (Based on $150/person/overnight visitor)
o]

Total Event Budget

| 3000 9
Total Amount of Funding Requested

, 3000 ;
How do you measure the above estimated statistics? Please provide any available documentation to support these

statistics.

to be provided later

EVENT BUDGET TEMPLATE

Projected Revenue {money earned):
Catagory
Organization/self funding |
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Amount $

1000

Category

; promotion

Amount §

Categary

Amount $

0

Category

Armount $

1000

Total Revenue %
| 3000
Projected Expenses (money spent)

Category

i 1000

Amount $

| 0

Category
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Amount %

Category

! none

Amount $

Category

| ovanue rental

Amount $
Category

{
I

| misc !

Amount $

| 0 |

Total Expenses $
3000 j

MARKETHNG (PRINT, RAIO, ¥y, SOCIAL MEDIA WERBSITE, SPECIAL PROMOTIC

What is your marketing plan? When and Where will you advertise?

we plan to make flyers and distribute them at farmers markets and in local businesses windows

Does your event have a dedicated wehsite?

® Yes
& No
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if yes provide here, if no, N/A
Turlock Senior Citizens
How do you market your website to drive traffic? If no website, type N/A

providing Information an activities promoting activity senior living |

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

flyers gift baskats |

PROMOTIONAL OPPORTUNITIES

Please describe the promotional oppertunities that your organization will provide to the City of Turlock Community
Events and Activities Grant program. Check ail that apply.

City of Turtock banner displayed at event

() Recognition at reception or banquet
Speaking opportunity for City representative
Recognition in event newsletter

Recognition in press release(s)

O Other

If Other, please list

Please note: All promotional materials containing the City of Turlock’s logo MUST be preapproved by the

Department Director or designee.

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promaotional material is REQUIRED

ACKMNOWLEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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| declare that the above information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, | will notify the City of Turlock,

Electronic Signature
l Greg DeBree i

Date

, 02/06/2026
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Westside
Ministries

Event: CUPS Christmas Production
Organization: Non-Profit
Amount Requested: $3000
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Incomplete applications will not be considered for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications.

The total event budget must be attached to the application (template provided).

The Parka, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on their proposed event or activity io PARC. This
presentation is mandatory.

Events/Activities will be evaluated using a point system based on the Application Scoring Sheat.

PARC wilf forward its recommendation to Councl for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision.
Grant awards will be distributed within 30 days of recelving Councit approval, pending all appropriate documentation.

If your event/activity does not occur (excluding acts of nature), your organization will be required to return all funds provided
thraugh the Community Event & Activities Grant Program.

GRANT CRITERIA

To be aligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and

Activities Grant Program Application Packet.

Grant funds may not be allocated to or used for administrative or personne! costs.
Organizations rmay request up to a maximum of $3,000 per avant/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant recipients must complete a post event report within 60 days of the event/activity date. Falure to return the post
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMURNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Westside Ministries
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Is the Sponsering Organization:

@ Non-Profit
O For-Profit

Mame of event;

I CUPS Christmas Production |

Funds Requested (Up to $3,000)
I 3000 :
Description of Event
The CUPS annual Christmas production is a one-day, multi-media theatrical performance incorporating a
variety of genres and styles of dance, acting, and aerial arts, The performance showcases the amazing talent

and determination of local community members. The event was designed to give a space for underserved
children and their farnilies a place to thrive in a heartfelt, and transformative community event that turns

limited resources into artistic triumph.

How funds will be used

Funds will be used to help cover event materials and supplies, including props, decorations, printed programs, i
promotional posters, costumes, and meals provided for cast members and volunteers. |
|

|

Date(s) of Event/Activity (Shall not exceed 14 consecutive days)

l 12/12/26 |
Location of Event/Activity
I Turlock Community Theatre i
Please describe how your event/activity benefits the community
The CUPS Christmas production represents the beauty of community. At least 200 people participate in the
annual production, which is held at Turlock's historic Community Theatre, The event brings farnilies together
in a positive and wholesorme way as they learn the nuances of putting on a five production, constructing sets,

building props, creating costumes, and working backstage. Thernes often celebrate the culture, traditions, and 3
diversity of the students and their families with an uplifting and inspiring message. . |

§

Has your organization received CEAG funding previosuly for this event?

QO Yes
® No
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How long has the event been held in Turlock?
| 22 years

How has the event grown since its Inceptian? (N/A if first year)

' Since it's inception the event has grown in the number ¢ |

CEMNTACT INFORMATION

|
|

Contact Person

IKy]enaMu,-phy et e e e+ e

Primary Phone

E-Mail Address (This will be the main source of communication)

' cupsdance@icloud.com

Mailing Address

City
i Turlock

Clty / Zip Code

|assao

Are you a first-time applicant?

® Yes
O No

ESTHIATED ECONOMIC JMPALT

Expected Total Attendance

1000
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Admission/Gate Fee (%)
I 10 |
Number of Qut-of-Town Attendees (50 miles away or further)
i 75 §
Number or Rooms Booked
Number of Nights Booked

i
|1 L ]
Direct Economic Impact (Based on $70/person/day visitor)

I 5250 ;

Direct Economic Impact (Based on $150/person/overnight visitor)
[ 300 |
Total Event Budget

Total Amount of Funding Requested

w0

How do you measure the above estimated statistics? Please pravide any availahle documentation to support these

statistics.

Statistics for budget are measured by receipts and recerds kept from the 2024 and 2025 Christmas production,
Documentation of those records and receipts is available upon requested. Numbers of out of town attendees is

estimated based on previous years attendees.

EVENT BUDGET TEMPLATE

Projected Revenue (money earned):

Category
Tuition/Production Fee |
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Amount %

3115 |

Category

J Sponsorships ’

Amount $

| 26500

Category

| Ticket Sales Overall
Amount

5042

Category

‘ Program Ads |

Amount %

| 2135
Total Revenue %

35212 ;
Projected Expenses (rmoney spernt)

Category

l Training Facility Utilities

Amount §

l 2087.06 |

Category

| Advertising
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Amount %
| 1865.74

Category

| Staff
Amount $

| 9183.28 |

Category
r Venue Rental/Insurance 1

Amount $

| 4961.39 |
Category
; Equipment/Misc i

Amotunt %

| 543030
Total Expenses $
31227.77 |

MARKETING (FRINT, RADID TV, SOCTAL MEDA, WEBSITE, SFECIAL PROMOTION)

What Is your marketing plan? When and Where will you advertise?

Marketing includes social media, local newspapers, radio stations, letters to supporters, flyers to community
and posters hung in local businesses,

Does your event have a dedicated website?

® Yes
C No
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if yes provide here, if no, N/A

www.westsideministriesturlock.cotm
How do you market your website to drive traffic? If no wehsite, type N/A

Pay for website domain, SEO driven. Social media traffic leading to website. |

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Social Media, T-
Shirts, etc.

Press Release to local newspaper along with an article week of event.
Posters hung in storefronts through Turlock and surrounding areas.

 Flyers and invitations distributed to 600 supporters,

PROMUOTHONAL QPPORTUNITIES

Please describe the promotional opportunities that your organization will provide to the City of Turlock Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event
Recognition at reception or banquet
Speaking opportunity for City representative
B Recognition in event newsletter

Recognition in press release(s)

Other

If Other, please list

| Name on poster, promotional videos, and all promotion |

K

Please note: All promotional materials containing the City of Turlock's logo MUST be preapproved by the
Department Director or designee.

Logo with {ink to the City of Turiock website on event website is REQUIRED

Logo on promotional matetial is REQUIRED

ACKNOWILEDGEMENT

By submitting this application, | agree to all terms, conditions, and guidelines set forth in this application.
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Fdectare that the above Information is true under penalty of perjury of the laws of the State of California. Should any of
the above information change after this date, ! will notify the City of Turlock.

Flectronic Signature
l Kylene Murphy {

Date

o
‘\:
L

o -
B LN I
-
LB
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Westside
Ministries

Event: CUPS Summer Performing Arts
Intensive

Organization: Non-Profit
Amount Requested: $3000

Page 225 of 233



Incomplete applications will not be considered for funding.

Each event/activity will require a separate application.

Each entity may submit a maximum of 3 applications,

The total event budget must be attached to the application (template provided).

The Parks, Arts and Recreation Commission (PARC) will accept proposals from both nonprofit and for-profit entities.

Qualifying applicants will be required to give up to a 3-minute presentation on thelr proposed event or activity to PARC. This
presentation is mandatory,

Events/Activities will be evaluated using a point system based on the Application Scoring Sheet.

PARGC will forward ita recommendation to Councll for final consideration and approval.

Once Council takes action, the Recreation Division staff will notify the organization of the funding award decision,
Grant awards will be disiributed within 30 days of recelving Council approval, pending all appropriate documentation,

If your event/activity does not occur {(excluding acts of nature), your organization will be required to return all funds provided
through the Community Event & Activities Grant Program.

GRANT CRITERIA

To be eligible for funding, all events/activities must take place within the boundaries set forth in the Community Event and
Activities Grant Program Application Packet,

Grant funds may not be allocated to or used for administrative or personnel costs.
Organizations may request up to a maximum of $3,000 per event/activity application.

Event/Activity shall not exceed 14 consecutive days.

Grant reciplents must complete a post event report within 60 days of the event/activity date. Failure to return the paost
event report, including documents/invoices that account for grant expenditures, will require a repayment of all grant
funds and result in the organization being ineligible for future grant funding.

COMMUNITY EVENT AND ACTIVITIES GRANT APPLICATION

Sponsoring Organization

Westside Ministries
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Is the Sponsoring Organization:

® Non-Profit
O For-Profit

Name of event;

l CUPS Summaer Performing Arts Intensive i

Funds Requested (Up to $3,000)

I 3000

Description of Event

The CUPS Summer Performing Arts Intensive is a 7-day creative workshop that provides dance, theatre,
folklarico, music, visual arts, and video arts tralning for ages 3 to adult. Classes are offered over the course of
two weeks. Instruction is provided by celebrated professionals within the Industry, many of whom are brought
in from areas throughout as well as outside of California. These guest artists are brought to invest in our i

'young people and provide them with advanced level skills that prepare them for a future in the performing !

How funds will be used

Funds will support promational materials, food, dance ribbons, musical instruments, art and craft supplies, and !
participation awards. |

Date(s) of Event/Activity ($hall not exceed 14 consecutive days)

! 6/15-17 6/21-24 ;

Location of Event/Activity
I Westside Ministries |
Please dascribe how your event/activity benefits the communiry
The CUPS Summer Performing Arts Intensive provides numerous benefits to our community:
Guest artists from throughout the United States gain an appreciation of Turlock. This has led to return visits,

additional workshaops, and recommendations to other artists in their circle of influence, Past guest artists have
danced with Janet Jackson, choreographed for $o You Think You Can Dance, performed in commercials and

Has your organization received CEAG funding previosuly for this event?

O Yes
® No
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How long has the event been held in Turlock?

I 15 years

How has the event grown since its inception? (N/A if first year)

I Since it's inception the event has grow from 40 student: J

COMTACT INFORMATION

Contact Person
l Kylene Murphy
Primary Phone

E-Mall Address (This will be the main source of communication)

| cupsdance@icloud.com

Mailing Address

City

I Turlock
City / Zip Code
I CA 95380

Are you a first-time applicant?

@ Yas
O No

ESTIMATED ECOMNUOMIC IMPALY

Expected Total Attendance

l 150
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Admission/Gate Fee (%)
I 70 :

Number of Qut-of-Town Attendees (50 miles away or further)

I 10
Number or Rooms Booked

Number of Nights Booked

| 7

Direct Economie Impact (Based on $70/person/day visitor)

e

Direct Economic Impact (Based on $150/persan/overnight visitor)

i 10500

Taotal Event Budget
l 19121 i
Total Amount of Funding Requested
l 3000 |
How do you measure the above estimated statistics? Please provide any available documentation to support these
statistics.
Estimated statistics are based on summaer Intensive held in June 2025. Records and receipts will be available
upon request. Please also see "event budget" sheet provided In "Surnmer File" document.

EVEMNT BULGET TEMPLATE

Projected Revenue (money earned):
Category
Student Tuition/Registration Fees
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Amount %

2885 |
Category
Amount $
| 2500 -
Category

[

Amount $

|

Category

Amount $

Total Revenue

5385

Projected Expenses (money spent).
Category
l CUPS Staff

Amount %

Category

I Advertising
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Amount $

Category
Amount $
W3
Category

i\ Guest Instructors

Amount $

8765 |
Category

{ Westside Ministries Utilities/Meals !

Amount $

65.42 i
Total Expenses %
1912196 i

MARKE NG [FRINT, BAZIC, TV, SGCTAL MEDIA, WEBSITE, SPECIAL PROMOTHING

What is your marketing plan? When and Where will you advertise?

Marketing Includes social media, local newspapers, radio stations, |etters to supporters, flyers to community,
pasters hung in local businesses, and peach jar. In addition, guest artists are required to promote the event on

al their platforms.

Does your event have a dedicated website?

® Yes
0 No

Page 231 of 233



If yes provide here, if no, N/A
www.westsideministriesturlock.com
How do you market your website to drive traffic? If no website, type N/A

Pay for website domain, SEO driven. Soclal medla traffic leading to website,

What type of marketing material will you produce for this event/activity? Posters, Flyers, Invitations, Soctal Media, T-
Shirts, etc.

Posters hung in local businesses, Flyers, Social Media, Peach Jar Flyer,local newspaper article and press releases

PROMOTIHONAL OFPORTUNITIES

Please describe the promotional opportunities that your arganization will provide to the City of Turlock Community
Events and Activities Grant program. Check all that apply.

City of Turlock banner displayed at event

@ Recognition at reception or banquet
Speaking apportunity for City representative
B Recognition in event newsletter

Recognition in press release(s)

Other

If Other, please list

! Name on posters and all promational material .j

Please note: All promotional materials containing the City of Turlock’s logo MUST he preapproved by the
Department Director or desighee.

Logo with link to the City of Turlock website on event website is REQUIRED

Logo on promotional material is REQUIRED

ACKNOWLEDGEMENT

By submitting this application, | agree to all terms, conditlons, and guidelines set forth in this application,
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| declare that the above information is true under penalty of perjury of the laws of the State of California, Should any of
the above information change after this date, | will notify the Clty of Turlock.

Electronic Signature

l Kylene Murghy o
Date

l 02/28/2026
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